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OBIIAA XAPAKTEPUCTHKA PABOTBL

Axmyanenocme memut Ouccepmayuu. HacTosmas AHCCEpTANHS NOCBAMICHA
HCCJICAOBAHMI0 KOMMYHHKATHBHBIX OCOOEHHOCTEH AHITIOA3BIYHOIO PEKIAMHOIQ
JUCKYPCA.

CTpEeMHTEIBHOE PA3BHTHE HOBBIX HH()OPMAMHOHHBIX TEXHOJOTHH BO BTOPOi
nonosuHe XX — Hauane XXI B. OpHBENO, B YACTHOCTH, K 3AMCTHOMY YBCTHUYCHHIO
obmero o0BvemMa pedenonb3oBaHus B cepe MacCOBOH KOMMYHHKAIHH. TCKCTHI
MAcCOBOH HH(OPMALMH, HIH MEIUATEKCTHI, HBJIAIOTCA CETOJHA OJHOH H3 CaMBIX
pacnpocTpaHCHHBIX (opM OBITOBAHHA A3BIKA, @ HX COBOKYIHAA NPOTHKCHHOCTD
HAMHOTO mpeBsimaer obmuit o6veM peud B mpouHx cepax 4eIOBEHECKOM Ies-
TeAbHOCTH, [IpH 3TOM KOPHYC TEKCTOB, €XCOHEBHO NPOHM3BOJHMMBIX H ISpe-
AABACMBIX I10 KAHANAM CPEACTB MACCOBOM MH(OpPMAUMH MPOJO/DKACT NOCTOAHHO
VBEIMYHUBATLCH, 4YTO BEACT K JANBHCHINCMY PACIGHPCHHMIO H YCIOKHEHHIO
CTPYKTYDHI H COTEPIKAHMS MC/IHAHCKYPCA.

HmenHO mo3TOMY 0COOVIO AKTYanbHOCTE MPHOOPETAET BOMPOC O pa3paboTke
HOBBIX TOAXOMOB K M3YYEHHI0 (DyHKUMOHAILHO-CTHJICBOrO pPasHO0Opa3nAa
COBPEMEHHOT0 AHMCKypca. B OCHOBE OJHOr0 M3 TAKHX IIOAXOHOB H JICHKHT
KOHUCHIA HHPOPMALMOHHO-BEIMATENLHOIO HIH ITyOIHIHMCTHYCCKOrO CTHIIA,
KOTOpas MNO3BONAET H3YYHTh KOMMYHHKATHBHBIE OCOOEHHOCTH OJHOIO M3
OCHOBHBIX THIIOB MCOHATEKCTOB - PEKJIAMBI HE H30/IMPOBAHHO, 4 B CHCTEME TOTO
HJIH HHOTO MEIMATHUCKYPCA, XapPakTCPH3YIOIIET0oCH ONPEACICHHBIMH COLMOKY/Ib-
TYPHBIMH M  HICONOTrHYECKMMH npH3Hakamu. He ciay4a#iro, 4r0 pexIaMHbIH
IHCKYPC SABASCTCA CPEACTBOM COLMAJIBHOTO peryiMpoBaHus, (JOpMHpOBAHMA
IEHHOCTHEIX OPHEHTALMI H COOTBETCTBYHOLIETO 00pa3a Hu3HH.

PekjaMHBIH TEKCT NPHBICKACT BHHMAHHE MCCIENOBATENCH, paboTAIOIIHX B
CaMBbIX pa’HLIX O0NACTAX 3HAHMA, — ICHXOJIOrOB, COLMOJOrQB, MOJHTOJIOTOB H,
KOHEYHO, JHHrBHCTOB. CHCTEMATHYMCCKOE H3YYEHHE A3BIKA AHCIOA3BIMHOH
pexmaMsel Hadanock eme B 60-e rogsr XX Bexa.” B mocnemHee BpeMA MHTEPEC K
310if TeMe Bo3poc. [lpHdeM aHamM3y NOABEPrar0TCA CAMBIE DPA3HBIC ACICKTHI
PEKIAMHOIO TEKCTAa HE TOMBKO HA MATEPHAJE AHIIMHCKOIO, HO H HA MATCPHANC
Apyrux a3sikoB. M3yvarorca oOmas cneru(ura peKIaMHOrO TEKCTA, CTHIIMC-
THYCCKHE OCOOCHHOCTH PEKJIAMHBIX TCKCTOB, 3aKOHOMEPHOCTH HCIONL30BAHMA
(Hpa3cOTOrHYECKHX CAMHAL] B AHTTHHCKHX PEKIAMHBIX TEKCTaX, HH{OPMALHOHHAA

' Dijk T.A. van. Discourse and Communication, New approaches to the analysis of
mass media discourse and communication // Research in text theory. Vol. 10. N.Y.,
1985, c. 69-93

* Geoffrey N. Leech English Language Series. English in Advertising. A Linguistic
Study of Advertising in Great Britain. London: Longman, 1966, 210 c.
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CTPYKTYpa TEKCTa (PPAHKOA3ZBIMHOH PEKIAMBI, OIEHOYHOCTh PEKIAMHOI0 JHCKYpCa
B HEMEIIKOM A3BIKE, 4 TAKKE B AHITHHCKOM A3BIKE.’

BMmecTe ¢ TeM, AHCKYPCHBHOE NPOCTPAHCTBO AHIIOA3BMHON PEKIAMEL, €€
KOTHHTHBHBIC H TPArMAaTHMECKHE OCOOCHHOCTH IIOJBEPrarOTCA BCECTOPOHHEMY
HCCJIEI0BAHMIO HMEHHO B HACTOSINCH THCCEPTALHH.

Obvexmom HCCICIOBAHHA ABUKOTCH KOMMYHHKATHBHELIC ACHEKTHI AHTTIO-
A3BMMHOTO PEKIAMHOIO AHCKYPCa, 8 HMCHHO H3YUCHHE YYACTHA AHCKYPCHBHBIX
NapaMeTpoOB PEKJIAMbI B KOMMYHHKATHBHOM IIPONECCE.

[Ipedmem HAWIEr0 MCCIEGAOBAHHMA 3AKMIOYACTCHs B 0DOOIECHHM M CHCTEMa-
TH3ALHH PE3Y/IBTATOB, NOAYYCHHBIX B XOAE HMCCICIOBAHMA AHTNIOA3BIMHOTO
PEKIAMHOr0 JHCKYPCa KOMMEPUYECKOr0 XapaxTepa.

[fene u 3adauu pabombl — ONKCAHHE KOMMYHHKATHBHEIX OCOOCHHOCTCH
AHITIOABIMHOTO PEKIAMHOrO [JUCKYypca Ha MATepuane CpEACTB  MAacCOBOH
unopmama BenuxoOpuranmu u CILIA. Jlansas nens Onpeaeinna KOHKPETHBIC
3aJa4H MCCICA0BAHMA.

- ONMCaTh CYUIHOCTh PEKIAMHOTO JHCKYPCa Kak 0C000ro BHIA MeaHa-
AKCKYpCa,

- ACCIEN0BATh KOTHMTHBHYH) MOJENL PEKIAMHOrO JHCKYpCa H pacCMOTPETh
COOTHOLUCHHE IKCIUTHKALMH H MMIUTHKALHMH B JaHHOM THIIC JHCKYPCA,

- 00OCHOBATH NEJECOOOPAZHOCTh HCIONB30BAHHA CXEMATHUYCCKOH  CTPYK-
TYpBI B KauecTBe 0a3sl LI AHAMNW3A KOTHUTHBHOH MOJICITH PEKJIAMHOTI0 AHCKYPCA,

- H3YYMTh MparMaradecKuil 3Q@PexT pexIaMHoro TeKCTa, B TOM YHCIIC BIHAHKC
JHAYCHHUH HEKOTOPBIX JIEKCHUCCKHMX CIHHHI, CTHIHCTHYCCKHX H IPAMMATHYCCKAX
KOHCTPYKI[HI HA TPATMATHYECKOC BO3JCHCTBHE, a TAKKE POIb TPaHIECKHX
CpEaCTB B 3TOM HPOIECCE.

Memoos! uccredoéarnus. B CBOEM HCCNETOBAHHHM Mbl HCNOIB30BAIH MICHXO-
MMHIBHCTHYCCKHI CMBICIOBOM aHAMM3 HA OCHOBE CXCMATHYECKOH CTPYKTYPBI

! Pemben. ATT. TexcToBas PeKNaMa; POKOMCHIAIMH MpaxkTHka / MHD peKIaMBbL
Pexnamusii Texcr. CeMHOTHKA W JTHHrBMCTHEA. M.: M3paremscxuit som ['peben-
guxosa, 2000, 270 c.: Moposos A.FO. PeknaMHBIH TEKCT KaK OOBCKT CTHIHCTH-
yeckoro mccnemosanms / Tesucwn moxmanoB Mexaysapoanoi Kor(epeHUHH
«CTHIACTAKA ¥ TCOPHA N3BIKOBOH KOMMYHHMKALMI», NMOCBALICHHOH 100-neTnio
WP lamsnepura, M., 2005, c. 27-28; Bapkosa JL.A. TIparMaTH4eCKHi ACHEKT
MCIIONB30BAHKMA  (PPA3CONOrH3MOB B PEKIAMHBIX TeKCTax: J{ucC....KaHa. (uiom.
nayk. M., 1983, 221 c.; Bunapckas J1.C. UngopMausoHHas CTPYKTypa peKIaMHO-
ro Texcra: Juc.... kaua, ¢unon. Hayk. M., 1995, c. 254; I'yceiinosa M. A. [leckpHn-
THBHBIE PEKIAMHBIC TCKCTHI KAK HHCTPYMCHT BO3ACHCTBHA B CHCTEME MAPKCTHH-
roBOH KOMMYHMKAIMH (Ha MaTepuane kypHambHOH npeccst ®PT). Asroped. auc.
kaga. Gmmon mHayk. M., 1999, 23 c.; Tomckas M.B. Onenoysocts B
COMANBHOM pekaamuoM auckypee: Jluc... xana ¢uaon wayk. M., 2000, 202 c.
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TEKCTA, A TAKKE 3/IEMEHTHl KOHTEKCTYAJIBHOIO aAHANM3d, ONHPAOMErocia Ha
GYHKUMOHANBLHEIH TTPHHIIHIL

B ravecrse (pakTHYECKOro MAaT€pHala KCIO.Ib30BAIACH AHITIOA3BIMHAN TpEcca
BemuxoOpuranum u CIIA XXI sexa. Ilpumeps: Obuma 0ToOpaHBl METOAOM
criomHOM BeiOOpxkH. Bcero Owuno mpoanamm3upoano Oomee 500 crpanmn
TEKCTOBOI'O MATEPHANA.

Hayuynaa nosuswa duccepmayuu. TEKCTOBaA—IHCKYPCHBHASA NApagurMa Kak
NPHOPHTETHOE HANPABJICHAE JHHIBHCTHYECKOIO OITHCAHMS B TCYCHHE IMOCICIHHX
30 ner mposBiser cebfs HE TONBKO KAK BBEACHHE HOBBIX HOAXOJOB H METOHK
JHHTBHCTHYCCKOIO AHATH33, OTKPBIBAIOIUHX INMPOKHE MEPCHNCKTHBHL BHACHHA
A3BIKA BO BCEX €r0 MHOro00pa3HBIX CBA3AX C YETOBCKOM, HO H HHTCIDHPYET Yike
HAKOIUICHHBIN OMNBIT, 4 HMEHHO, TIPEACTABICHHE O A3BIKE KAK 00 0co0bmM o0pazoM
OPraHM30BAHHOH CTPYKTYPE B3dMMOCBA3AHHRIX H  B3aMMOOOYCIOBACHHBIX
3neMenToB. OQHAKO B HACTOAIMICE BPEMA TEKCTOBAA - JHCKYPCHBHAA MAPAIMIMa
HAay4YHOI0 3HAHHA CIUC HE YTBEpPAWIA ce0df B TAKMX CHOXKHBIX 00nacTax, Kak
JHHTBHCTHKA TEKCTA M CTHJIMCTMKA TEKCTa, IHE MCCACAYIOTCH npodiaeMbl
KOOAHPOBAHHA H JACKOAWPOBAHHA HH(pOpPMALWH, MPArMATHYECKOTO BO3ACHCTBHA
TEKCTA Ha Moay4arcas HH(QOpManuH, HHOPMANHOHHOH MHOTOCIOHHOCTH TEKCTa
H OyTEi ee peanHu3ayy | T.1.

B otoH cCBa3M 0COOBI HMHTEPCC BBI3BIBACT PACCMOTPEHHE PEHEBBIX
NPOM3BCACHHHA KAK COHHHL KOMMYHHMKAIHK B MX AHCKYPCMBHOM (CHTYAI[Hs, LIETH,
KOHLIENTHI, (POHOBBIC 3HAHHA M IP.) B COOCTBCHHO TEKCTOBOM (A3BIKOBBIC CPEACTBA
H uX KOH(purypamuu, BepbanbHeLi KOHTEKCT, CTPATErHM ACKOAHPOBAHHN) MUIAHAX,
MccnenopaHre PERIAMHOIO JHCKYPCA KAK CAMHHIBI KOMMYHWKAIMH TPEAIAracr
HOAXOA MMCHHO C JAHHBIX TOYEK 3PEHHA.

Teopemuyeckan sHauumocms THCCCPTAUMHA ONPEACNACTCA OCOOBIM BHHMA-
HHCM JIHHIBHCTOB K HCCNECJOBAHHMIO CTPYKTYPH Pa3IMUHBIX THIIOB JUCKYPCA, B
TOM YHCIC €r0 COACPKATCIBHBIX H (POPMATBHEIX CAMHHMIL' B cBa3M ¢ 3THM
NpHaeTCA OOIbINOE 3HAYCHHE H3YHCHHI0 KOMMYHHKATHBHOTO ACEKTa A3BIKOBBIX
COMHML JHCKYPCA, ONPEACICHHID HX POJHM KAK KOHCTPYKTHBHBIX 3JICMEHTOB
cBA3HOrO Tekcra. [logoOHBIE 3MEMEHTBI TAaKKE HIPAIOT PEUIAIONIYI) POIb B
MPOLECCE MOCTPOCHHA KOTHUTHBHOM MOJE/IH QHCKYDPCA, 4 TAKKE NPH JOCTHKEHHH
nparmMatayeckoro 3¢pexra Texcra.

JIyauna JILI. Buzget medopmammm B muckypce / JIMCKypec, pedb, pedceas
ACATCIBHOCTD: (DYHKIHOHANBHBEIE W CTPYKTYpHEIC acnextsl: CO. 0b3zopos PAH,
WHHUOH. Uenrp rymanurap, Hay4.-mHGOpM. mecnen Otaen A3bKo3HARMA. M.,
2000, c. 137-151; De Beaugrande R. Text, Discourse and Process toward a
multidisciplinary science of text. London, 1980, c. 383-408; Graesser A.C., Millis
K.K., Zwaan R.A. Discourse comprehension // Annual Review of Psychology. Vol.
48,1997, # 1, c.163-189



Pa3HOBMIHOCTP KOMMYHHMKATHBHOI'O AaKTa, KOTHHTHBHAA CTPYKTYpa H,
HAKOHEL, MparMaruMyecKkas YCTAaHOBKA OOYCNOBNWBAXOT INPHHLHN A3BIKOBOH
SKOHOMHH. «boprbay» 3THX TpeX MOTHBAUMH — KOMMYHUKATHBHOMN, KOTHHTHBHOH H
NparMaTHYecKOd NPHBOAMT K WMIUIHKATHBHOCTH Tekcra, Kak wM3BecTHO,
IKCIUTHIIUTHAA CBA3h B TEKCTE OCYLISCTRIACTCA IPH MOMOLIH A3BIKOBBIX CPEICTB, B
TO BPEMA KaK MMIUTHIHUTHAA — HE NMPH MOMOIIH OTJEIBHBIX A3BIKOBLIX CPEACTB, a
4Yepe3 aCCOUHAIMH, BOJHHMKAIOMME Yy NAPTHEpPA KOMMYHMKAIMH HA OCHOBAHHH
COODIIEHHOT0, COODIIAEMOr0, a TAKKE NMpPeCcyNmo3HuHOHHOTO (poHxa. Mccrnemosa-
HHE COOTHOLUEHHA JBYX ACMEKTOB, KOTOPHIE OUEHb APKO NPOABJIIEOTCA B PEKJIAME,
MOXKET MOCHY:UTh OO0IEe aACKBATHOMY NMOHMMAHMIO CMBIC/IA TEKCTA H BCETO
JTHCKYPCA.

Kpome Toro, Cka3sBaroTCd OCOOCHHOCTH MyOMHUHCTHYECKOTO CTH/IA, BBIMO/IHAIO
INETO TAKYI0 BAXKHYIO A3BIKOBYIO (pyHKImMEO, Kak (yHkima Bo3neHcTeHA, CleaoBaTein-
HO, aHAJH3 A3BIKOBBIX (DAKTOB B YKA3AHHOM AacneKTe TIO3BOJACT BBIABHTH
CTPYKTYPY OpPraHM3alHH CEMAHTHYECKOTO MO, KOHKPETHBIE KOMMYHHKATHBHBIC
HHTCHIU(WM, MOBTODAIIUHE M BOCNPOHM3BOAAINHE KAK (opMmy, Tak u couepxanue
TEKCTOB. ECiIM, KaK MOKAXKET BPCMsA, MCIMAJIMCKYPCY VAACTCA CO3JAaTh IUTAMIIBI B
310 06nacTH, T0 HX 00A3aTE/IBHO OYAYT 3aHMCTBOBATH APYTHE CTHIIH,

Ma 3auyumy esinocames creoyiouue nONONCERUA:

¢ OnmcaHWe PEKIAMHOr0 TEKCTA B KOMMYHMKATHBHOM Aacmekre Tpedyer
H3YYCHHMA HE TOJBKO CHCTeMBI (OPMATbHBIX fA3LIKOBBIX CPEACTB, HO H
HH(OpMALHH, CBA3AHHOH C KOTEPEHTHOCTBK) [JAaHHOTO THOA MAMCKYpCa, 4TO
CcrmocoOCTBYET JanbHEHINCH pa3pabOTKE OCHOB NOCTPOSHHA JHHAMMYCCKOH MOICIH
A3BIKA.

¢ Yuer MpeACTABICHHOH IKCIUTHIMTHOH H MMIUTHUHMTHOH HHGOpMaUMH IPH
MOHUMAHHH, HHQEPCHUHNH W HHTCPOPETALUMH PCKIAMHOINO TCKCTA MPOABIACTCH B
YEAHOYMHOM NPHHUMIE ABMMKCHHA OT CXEMATHYECKOH CTPYKTYPBI K CMBICTY H
obparHo. KOTHHTMBHAA MOJETs MAMCKYPCA, MOCTPOEHHAS HA TAKOH OCHOBE,
NPEACTABIACTCA HEOOXOOHMOH M IOCTATOYHOH I8 ONMHCAHHA PA3HBIX THIIOB
AUCKYPCa, BKTHOYAA PEKTAMHBIN JHCKYPC.

o [Iparmare4eckuii MOTCHIIMAN PEKJIAMHOIO AMCKYPCA BECBMA 3HAYHTEICH,
00 MH(OPMATHBHOCTE M NONLITKA BO3ACHCTBHS WAYT B HEM pyka 00 pyKy.
PeanpHBIC KE NPArMarHYECKHE XAPAKTCPHCTHKH TOr0 MM HHOIO KOHKDPETHOIrO
JUCKYypCa 3aBHCAT KAK OT TNOCTOAHHBIX (DAKTOPOB (A3BIKOBBIE CPEACTBA,
rpaputeckas CTpYKTypa TEKCTa, JKaHp, THII CPEACTB MACCOBOH HH(OpMAaIMH), TAK
H MEPEMEHHBIX (IKCTPATHHIBHCTHYCCKANA CHTYAIUA).

Ipaxmuyeckas yennocms pabomsl. Pe3yabTaTsl HCCICAOBAHHA MOTYT HMETB
MPAKTHYECKOE NPHMEHEHHE B  TNPENOJABAHMM  AHTJIMHCKOrO  A3BIKA B
KOMMYHHKATHBHOM ACHEKTE, MPH AHAIHM3C TCKCTA M H3YYCHMH  IPABMII €ro
MOCTPOCHHA B MPAarMaTHYECKOM ACMEKTe, YT0 CnocobcrByeT Oolice aKTHBHOMY
OBJIAICHHIO MHOCTPAHHOH PE4bi0. HEKOTOpPBIC BBIBOABI MOTYT HAHTH MPHMCHCHHUC
B JIEKIHOHHBIX KYyPCAX MO CTH/IMCTHKE AHTTHHCKOIO A3bIKA,
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Hakoxen, BaXHO OTMETHTB, YTQ HENE KOMMEPYECKOH PEKIAMBl - NPOJaXa
TOBApA HMIH MPEAOCTABJICHHE IUIATHBIX YCayr. [IpoTOTHHHBIM xaHpOM 3TOro
AACKYPCA ABJIACTCA PCKIAMHOC OOBABICHHE., YYACTHHKAMH PEKIAMHOr0 AMCKypCa
ABJIAKGTCA MPOJABEN H MOKYNATEIb, 4 TAKKE ABTOPUTETHAA JIHYHOCTh, HA MHEHHE
KOTOPOH BECbMA 4acTO OmHMpacrcs nmpoaasen, Cre10oBaTC/IbHO, 03HAKOMHBLIHCH C
pPE3VIBTATAMH  JHHrBHCTHYECKOTO  HMCCHENOBAHHA  PEKJIAMHONO  JHCKypca
NOTCHIHA/IBHBIH MOTPEOHTCIP MOKET MOYCPHNHYTh OMPEACICHHYH mnparma-
THYECKYEO BBITO/LY.

Anpobayuss pabomwi. Padora BEINOJIHCHA HA KAa(eApe CTHIMCTHKH AHTIIHH-
CKOro f3eika AsepbaiiaaHCKOro yHMBepcHTETa A3bIKOB, (OCHOBHBIC NOIOKEHHA
padoTh! peryagpHO 00CYKAATHCh HA 3aceqaHmax Kadeapsl. [1o Teme aucceprauuu
omyONMKOBAHEI 5 HAYYHBIX CTATEH B pecnyOnuke u 3a pydemxom (Poccus).

Cmpykmypa pabomel. PadoTa COCTOHT M3 BBCACHHA, TPEX II4B, 3AKIFOYCHHA
H COHCKA HCHONBL30BAHHOH Hay4yHOH mureparypel. OOmmii oOveMm gmc-
cepTauHOHHOH padorsl 120 THCTOB KOMNBIOTEPHOH rpadHKH.

OCHOBHOE COJEPXXAHHE PABOTHI

Bo Baedenuu 0OOCHOBBIBAETCA AKTYAIBHOCTE M HOBH3HA TEMBI, ONPEACIAIOTCA
UEIe M 33434, CTOAIME NEpea AaHHOM aMccepramued, QOpMYyIHPYIOTCH
OCHOBHBIC NOJIO’KCHHSA, BHIHOCHMbIE HA 3AIIUTY, OCBEINACTCH ODOBEKT H NPEAMET
HCCICJIOBAHMSA, JACTCA €r0 TEOPETHYECKOE H MPAKTHYECCKOE 3HAYMCHHE. 371ECh Ke
ONpPEACIAIOTCA METOABI HCCIGAOBAHHMA, A TAKKEC M3IAralTci CBCICHHA 00
anpodalMu HCCIEIOBAHMUS M 0 €ro CTPYKTYpE.

Ilepeas enasa wasbBacTcs « CYIHOCTH TEKCTA-JUCKYPCA» H COCTOMT M3
ABYX maparpados.

B nepesom napazpaghe non nazpanueMm «IIpoGnema B3aHMOOTHOMICHHS TEKCTa-
DHCKYpPCa» paccMaTpHBaeTca mpodjieMa B3aHMOOTHOIIEHHA TEKCTA~THCKYPCA.

OauOM M3 rIaBHLIX KATErOpMH KOMMYHHMKANHH ABJACTCA NHCKYPC, KOTOPBIH
NPEeACTaBACH TEKCTAMH PasHON JUTHHBI, O0BEAHHEHHBIMH CMRBICIIOBOH CTPYKTYPOH.
IIpakTHKa JUHIBHCTHHYECKMX HCCICJIO0BAHHH TCKCTA CBHACTENBCTBYET O TOM, 4TO
TEPMHHBI (OHCKYPC» H «TEKCT» OmM3kH mo 3HaveHwro. HHorgma Texkcr
pacCMATPHBAIOT KAK PC3YJbTAT KOMMYHHKALMH, COOTHOCA, TEM CaMbIM, 3TH [Ba
TepMHHEa. [To HameMy MBEHMIO, TPAKTOBKA Tekcra, mo M.P.I'anenepuny, Oonee
TOYHO OTOOpAaacT KATCTOPHIO JHCKypPCa, HexenIH npeanaraemoe H. 3 DHKBHCTOM
«TEKCT B COUMATBHOM KOHTEKCTE ABJIACTCH AHCKYPCOM». TEepMHH (IHCKYPC», KK
OH NOHUMACTCA B COBPEMCHHOH JIMHTBHCTHKE, ONHM30K 10 CMBICIY K NOHSATHIO

' Tansmepun M. P. TexcT Kak OOBEKT JHHIBHCTHYCCKOTO HCC/ICAOBAHHA, M.:
Havka, 1981, 139 c.; Enkvist N.E. From Text to Interpretability: A Contribution to
the Discussion of Basic Terms in Text Linguistics // Research in Text Theory.
Walter de Gruy ter.. Berlin, New York, 1989, ¢. 370-398
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«TEKCT», OJHAKO MOA4YEPKHBACT AHHAMHYCCKHI, pa3BOPAYHBAIOLIHICA BO BPEMCHH
XAPAKTEP A3KIKOBOrQ OOMICHHA, B MPOTHBOMO/I0KHOCTS ITOMY, TEKCT  MBICJIMTCS
OPEHMYIUECTBEHHO KAK CTATHYECKHH 00BEKT, pe3ybTaT A3KIKOBOM JCATE IBHOCTH.

B3aumoneiCTBHE CHCTEMBI M CPEOBI TEKCTA MPEACTABIAET coOO0it oOnagaromue
NPH3HAKOM  LENOCTHOCTH  YMOPANOMCHHBIC MHOMECTBA  B3AMMOCBA3ZAHHBIX
JCMEHTOB C ONPEae/ICHHOW BHYTpEHHEH cTpykrypoi. Cpeaa mo OTHOMCHHIO K
TOM MJIH MHOH A3BIKOBOH €AMHMIE, KATETOPHH M/TH IPYNIHPOBKE KAK K HCXOMHOM
CHCTCME TPAKTYCTCA HAMH CIEIVIOIMM 00pa3oM; 310 MHOXKECTBO H3bIKOBBIX (B
HEKQOTOPBIX CIOy4afAX TAKMKEe H BHEA3ZBIKOBBIX) JJEMEHTOB, MIPAKOMIEE IO
OTHOIUNCHHIQ K HCXOJHOH CHCTEME pPONb OKDPYKEHHMA, BO B3aHMOICHCTBMH C
KOTOPBIM OHA BRITOJIHACT CBOK ()YHKIIHIO,

[loraTHE Cpeapl MOXET OBITP MCMONB3OBAHO B JIMHTBHCTHKE TEKCTA H
AMCKYPCHBHOM aHaim3e. J3aeck ocoboe BHHMAHME NPHBICKAST HepepOaibHAs
Cpeaa, KOTOpas OXBATRIBACT BCE TO, 4TO B OKPYKECHHM BEpOAIBHOIO TEKCTa KAK
PEYEBOrQ MPOH3BEACHHSA OTHOCHTCA K C(epe AHCKYpca M B3aHMOZCHCTBYET C
A3BIKOBBIM COACPAAHHCM TCKCTA B NPOLIECCE MOPOKICHUA H NMOHMMAHHA CMBIC/A
Tekcra. B wacTHocTH, X HEeBEpOANBHOM Cpeje OTHOCATCSH TAKHE 3JJEMEHTHI, KAK
COUMANBHBIE (DAKTOPBI — CONMAIBHBIA CTATYC aBTOpPa TCKCTA M NOTCHIMATBHOIO
NOJIy4aTe/sl, THIBI JUCKYPCA — XYIOKCCTBCHHOEC NMPOHM3BCACHHE (pa3HbIX THIIOB),
peropTaK, HHICPBBIO, TNOJHTHYCCKHH, myOmuuucTH4eCcKuil, QunocodCkHii,
PCKIAMHBIM, HAYYHBIM  JHCKYPC, MHEHMA H  VCTAHOBKH  YYaCTHHKOB
KOMMYHHKAIHH, (DOHOBBIC 3HAHMA, MONHTHYECKAA H KyJabTypHas oOCTaHOBKA
MOPOMICHHS H MOHHMAHNA TEKCTA H T, /.

HeoDX0auMOCTs HCCICA0BAHHA THOOB HJIH YKAHPOB JUCKypca 0OOCHOBBIBA-
€TCA B Pa3M4HbBIX TPyaax: «B HACTOAmECE BpeMsA MOHATHE JKAHPA HCIOIB3YETCA B
AACKYPCHBHOM AHATHIEC JOCTATOYHO mMHPOKO. McuepneiBarome KiacCHOHEALHHA
KAHPOB HE CYMIECTBYCT, HO B KAYECTBE MNPHMCPOB MOMKHO Ha3Barh OBITOBOM
muanor (Oeceay), pacckas (HAPPATHB), HECTPYKIMIO MO HCIO/Ib30BAHHIO MPUOOPOB,
HHTCPBBIO, PEMOPTAXK, MOJTHTHYECKOE BBICTYILICHHE, MPONMOBENb, CTHXOTBOPEHHE,
pomar ¥ T.x». CiOna, KOHEYHO K€, HYXHO OTHECTH M PEKIAMHBIH AHCKYPC,
KOTOPBIH OTHOCHTCA K OCODOMY THITY MEAMAAMCKYPCa.

Bo emopom napaczpagpe, «PexnaMupiii IJUCKYpC Kak o0coOblii BHA
MEIHAIUCKYPCA», B LICHTPE BHHMAHHA HAXOIMTCH BOMPOC H3YUCHHA PEKIAMHOIQ
QUCKYpCa Kak 0coDOro BHIa MEIHaIHCKYPCA.

Crparerus pexiIaMbl, KAk DPaBWIO, HANPABICHA HA AKTYAIH3ALMIO JHOO
ONPEACTCHHOr0 KOMMNO3ZHIMOHHOIO THIA, AH00 HA aKTYAM3AUMIO JPYIHX
(TEKCHYECKHMX, IPaMMaTHYCCKHMX, CTHIMCTHYECKHX, rpadMueckux) CpeAacCTB, T.C.

' Besicanym ©., Tapacosa /I [Tpobnema quckypca B COBPEMEHHOM JIHHIBHCTHKE //
Azarbaycanda xarici dillor, Baki, 2007, ¢. 12-23; I'ak B.I'. BeickasuiBanue //
bonbmol  JHUMKIOMEAMYECKHH crnoBaps «S3mwo3Hamme». M.: Bonsmas
Poccuiickas snumknonemud, 1998, ¢. 90
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MOMy4YaTelb TEKCTA JOJDKEH JCKOAHPOBATE KOMMYHHKATHBHLIC HHTCHIHH
ormpaBHTEIA. HMIHOTOA OH MOMKET MOHATE M HE ODHAPYXHTE COAEPKALIYIOCA B
TEKCTE HMMIUIMUHTHYI) HH()OPMAUHMIO, KOTOPYI0 OTNPABHTENb CO3HATEIBHO HE
BKIAOBIBACT B KOMIO3HUMOHHBIA mian. Kak pacmpencnserca uudopmanusa B
PEKJIAMHOM TEKCTE, KAK COOTHOCATCH TEMATHYECKHE H PEMATHYECCKHC 3MICMEHTEL,
KAKHC S3BIKOBHIC H CTHIMCTHYCCKHMC CpEACTBA HCHONB3YIOTCA B 3ar0JIOBKE
PEeKJIAMHOTO TEKCTa, 4 Kakue B Kopmyce 3Toro texcra? OTBersl Ha 3TH BOMPOCHI
CJIGAYET HCKATh HA YPOBHE KOTHHTHBHOM JHHTBHCTHKM M MParMaTHKH,

OnuHokt U3 AKTYAJIBHBIX THHIBHCTHMECKHX NPOONEM, HA HAIX B3I/, SBIAETCA
pa3paboTKka KOMHHTHBHOH MOAC/AH AMCKYpCa (B HAIOEM CIy4ac PERJIAMHOIO
muckypca). Cama paspaboTka MOZEIH JHCKYpCa NPOJHKTOBAHA TEM, YTO B
HACTOAIEE BpeMs MOHATHE JHCKYPCa BXOOMT B HOBYIO, (JOPMHPYIOIIYKOCA Y HAC
HA IJA3aX MAPAJMIMY JTHHTBHCTHHECKOrO 3HAHHSA: KOTHHTHBHO-IHCKYDCHBHYIO,'
[ToroMy HA mepBBIA NJaH BHIABHIANOTCA BONMPOCHEI QHANH3A PAVIMYHLIX BHIOB
OUCKYpPC4, B HAMNIEM CAy4ae pPCKIAMHOrO, KAK IWHPOKO PacnpoCTPAHEHHOIO B
cpeacTesax MaccoBoif HH(pOpMAIMH, a TAKKE OMPEICICHHE NHHTBHCTHYECKHX H
BTOPOH riaBe OJKCTPATHHIBUCTHYECKHX OCOOSCHHOCTEH €ro mnOpOXACHHA H
CTPYKTYPHPOBAHMA.

Bmopas 2nasa HaszeiBaeTcs «KOrHHTHBHAS MOACIE PEKIAMHOIO AHCKYPCA» H
COCTOHMT M3 ABYX maparpados. Lleapr0 HCCICNOBAHHA BO JHMCCEPTALMH ABACTCH
pa3paboTka M NPEACTABICHWES KOTHHTHBHOH MOJCHH CTPYKTYPbl PEKIAMHOIO
THUCKYPCa Ha OCHOBE CXEMATH3MA,

liepevtii napazpag), «KOrHHTHBHBIH paKypc B JHCKYPCHBHOM AHAIH3C),
MOCBAIIEH BOTIPOCY M3YVYEHHA KOTHHTHBHOTO PAKYPCA B JHCKYPCHBHOM AHATH3E.

[Moaxox K HMCCICAOBAHMK) MMCKYPCAa KAk MHOIOYPOBHEBOIO CTPYKTYPHOIO
NOCTPOCHHA TmpeAcTaBmaeT Ccobolt B3rAA HA OpraHdlalMI0 JHCKypca C
napajgurMaTHYeCKON TOYKH 3PEHHA, T.€. B MPONECcCcax NOHHMAaHuA, HH(epeHUHH |
HHTEPIIpeTaLKy. B COBpEMEHHOM JIMHIBUCTHRE MHCHHE 0 KOMIUICKCHOM XApaKkTepe
JHCKYPCHBHO# CTPYKTYPSI ABIACTCS MPEBATHPYHOLHM.

Crpykrypa pmuckypca, xak mobas ¢opma, #HHPOPMATHBHA, OHAKO
naopManua, 3aN0MKEHHAN B CTPYKTYPE, NPHCYTCTBYET B HEH HMITHIMTHO, H A
€€ BBIBEACHHA TPEOYIOTCH NPONEAyPhl HHQEPEHIMHA, NPCATOIATAOIHE HATHYHE B
HHIMBHAYATGHOM KOTHMTHBHOM TMPOCTPAHCTBE TNONY4YaTeNnd 3HAHMH  Kak
THHTBHCTHYECKOTO (HAmpHMEp, O (YHKUHOHANBHOH PpOMH KOMIOHEHTOB
CTPYKTYPHI), TAK M HHOIO Xapakrepa (HanmpHMep, 3HAHHA JHCKYPCHBHOH CHTYALMH,
NMO3BOJIAIOLIME Pacno3HAaTh HAMEpPEHHA oTnpasuTens). PaccMOTpeHHME JUCKypCa
KAK «CIOMHOM CHCTEMEI HEPAPXHH PA3HBIX THMNOB 3HAHHA» BBLIIBHIAET HA MEPBLIH
I1aH JHCKYPCHBHO-KOTHHTHBHBIX MCCACAOBAHHH BONPOC HH(EPEHLHH, HIH
BBIBOJTHOTO 3HAHMA, YTO O0YCIIOBIHBACT B3IJIA HA MMPOLECC MOHHMAHHA TEKCTA H

! Kubpuxk A A. KoruuTHBHBIE MCCTenOBaHms 10 AHCKypcy // Bompocer

3IKO3HARNA, 1994, Ne 5, ¢. 126-139
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AUCKYpCA KAK HA ABJCHHC MWHPEPEHIHOHHOTO IUIAHA, MOCTPOCHHOE «HA
YMO3AKIHOYCHHAX MOIYYATEAA PEYH, KOTOPEIH HA OCHOBE 3HAHHI A3BIKA H 3HAHWH
MHpA ACTaJBIBACTCA O TOM, YTO HA NMEPBBIM BALIAI OCTACTCHA «3a TEKCTOM» H HE
BBIPAKEHO B OYKBATBHOM 3HAYCHHH A3BIKOBBIX (HOpM»,'

Hrak, 1UCKYpPC ABIASTCA CHOMKHBIM IIOCTPOSHUEM, NPEACTABICHHBIM COBOKYTI-
HOCTBIO B3aHMOCBA3AHHBIX CTPYKTYP, KaXKAad H3 KOTOPBIX HECET CBOMCTBEHHVIO CH
MH(OPMALMIO, HE BCErIa HMEIOUIYH IKCIUIMIHTHOE BHIPA/KCHHE, B CBA3H, C YCM B
npouecce 00pabOTKH OHCKypca HH(EPEHIMsS CTAHOBHTCA HEOTBEMIIEMOWH ero
YaCTHK). JTO HAI/VIIHO BHIHO NPH PACCMOTPEHHH PEKIAMHOIO JHCKYpCa, Ie
COOTHOIICHME 3KCIUTHIHTHOH H HMILUTHUHTHOH HH()OPMAILMH 3aJaeTCA IMparMarH-
YECKOH YCTAHOBKOM OTIIPABHTEIA.

Bo emopom napazpaghe, xoropeiit HassBaercs «CxeMaTHYECKMH mOAXO0X K
KOTHHTHBHOH CTPYKTYPE PEKIAMHOrO AIMCKYPCa», pacCMATPHUBAETCA CXEMATH-
YCCKHH MOAX0] K KOTHHTHBHOM CTPYKTYPE PEKJIAMHOIO JHCKYPCA.

Koraurusras o6paborka HH(OPMALHA H MEXAHH3MOB, NO3BO/IAIOIIHX “TEKY-
WweM 00pa3oM” COCTHIKOBATH MOCTYMAKOMIYIO HH(OPMALHIO C NPEIIEeCTBYIOMEH
YacThK) JUCKYPCA, T.C. HHTErpajbHad oOpaborka mHpOpMALMH, NOCTYNAMICH U3
Pa3HbIX HCTOYHHMKOB (H3 C/IYXOBOMH, 0CA3ATEILHOMN, 3PHTCILHON H 3aMOMHHAOMICH
CHCTEM) TPEOYET HCCACAOBAHMA A3BIKOBBIX IMPOLECCOB. B YaCTHOCTH, BHHMAHMIO
NOTy4arelNs MPCANArarTCA A3bIKOBBIC MEXAHH3MbI, KOTOPBIE MO3BO/IAIOT MOIYyH4a-
TEMO BKIOYATh HH()OPMAIMIO B YK€ CYMICCTBYIOLIMC CTPYKTYpPHI 3HaHMHA, JTO
BKJIFOYCHHE OCYUIECTBIAETCH KAK HA JIOKAJIBHOM YPOBHE B TEPMHHAX BBHIBOJA
CIACACTBHH (T.€. COOTHECEHHA ¢ HH(opMaumeit, coaepkameics mubo B mpeame-
CTBYIOLIEM KOHTEKCTE, THOO B MAMATH), TAK ¥ HA IVI0OQIBHOM yPOBHE B TEPMHHAX
MMOCTPOSHMA CXEMATHYCCKMX CTPYKIYP TEKYIUEeH JuCKypCHBHOH HH)OpManum,
YT00bI MPOIEMOHCTPHPOBATh, KAK CTPOATCA TAKME CXCMATHYECKHE CTPYKTYDhI, H
Kak HOBan HH(popMmamua oOBEOMHAETCH ¢ HH(OPMALHEH, YIKE CYIIECTBYIOIIEH B
- MAMATH, JAHHBIH METOA JHUCKYPCHBHOIO aHAIM3Aa CTPOHTCA HA 0a3e KOTHMUTHBHOTO
MOAX0AA — B 4aCTHOCTH, Ha 6a3e Teopuu Cxem (Scheme theory).’

MCTOYHMKH CBA3HOCTH PEKIAMHOINO JHCKYPCA HE MOTYT OXBATHIBATHCH TOIBKO
MOHATHEM TOMMKA, [I0CKONBKY CYIIECTBYET B3aUMOICHCTBHE MCIKIY MOIY4ATEIEM,
BREMUICHSIOIIMM HAXOAAINYIOCS B (OKyce HHOOPMALMIO W3 PEYEBOr0 IIOTOKA, H
OTIPABHTEIEM, JENAIOIHMM 3TY MHOOPMALHIO JAOCTYIIHOH, HEOOXOIHMO BBISBHTH
T€ A3BIKOBBIC MEXAHH3MBI, OIAroZaps KOTOPBIM JAHHOC YTBEPXKACHHE MOII0 Obl
OBITH BEPHBIM.,

Takas mexdpasosas CTpykTypa BHAAa «HOBAS uH(pOpMAUMA + CBA3YIOLICE

' Kybpsaxora E.C. S3bix u 3uanue: Ha NYTH MOJIYYCHHA 3HAHME 0 sA3bIKe: YacTu
peYH C KOTHMTHBHOM TOYKH 3peHus. Pone a3bika B mo3Hanmu mupa / Poc. Aka-
AeMus Hayk. MH-T a3pxosHanug. M. S3eku cnassuckoit kymsTypsr, 2004, 530 c.

? Jlyxseubpypc B. JIMCKYDCHMBHBIH AHATH3 M CXEMATHYCCKAS CTPYKTYpa //
Bonpocwu as3emko3nanus, M., 1996, No 2, ¢, 141
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3BCHO» OAHOBPEMEHHO CHEUM(HUMPYET TO, YTO ABIACTCA HOBLIM, 3aCTyKHBAIO-
IMHM BHMMAHHA BO BXOAAMEH MOpUMH HHQOPMAUWM, M YKAIBIBAET TE Y3IBI,
KOTOpPBIE SBIAIOTCA YACTBIO (DPOHOBBIX 3HAHMH mnoayusarend. (Clea0BaTEILHO,
(DOKYCHBIH LCHTP COACPIKHT Ty HH(DOpMALIO, KOTOpas COCPEAOTOYEHA B JEBOM
BCTBH, H CBA3aHA C NPEAUIECCTBYIOLHM KOHTEKCTOM NOCPEeACTBOM HH(OpMAIHH,
3aK/IOMCHHOH B MnpasBol BerBH. Taxkum oO0paszoMm, npaBbid y3€n BXOJAUIETO
HH(pOPMAIHOHHOrO ()parMEHTa YKA3BIBACT HA TY PCICBAHTHVIO HH(MOPMALHIO B
Pa3sBHBAICIICHCA CXEME HIJIOKEHMA (AKTOB, C KOTOPOH CJICOyeT CBA3aTh
HH(POPMAUMIO, COACPMKALIYIOCH B AcBOM y3ie. CiemoBareibHO, B OTIMHMHE OT
TOMHMKA, 0DECNEUMBAKOIEro CBA3b € OPEAIISCTBYIOMHM JHCKYPCOM HIH BHE-
A3BIKOBBIM 00BEKTOM Oaronaps (JOHOBHIM 3HAHHSM B HAuAJE NMPELTOMKEHHS, 3T
Moaens obecneyuBaeT «CBA3bIBAHME HAOOOpOT», KOrAa (DOKYCHBIH LEHTD
NPEAMECTBYET CBA3YVIOLIEMY MEXaHH3MY. JTa MOJEIb TAKKE JOMyCKAET AcHCTBHE
HECKOJIBKHX  CBA3SYIOINMX MCEXAHHIMOB B [PEOCHaX OJHOH  A3BIKOBOH
nocnenosarensHoCTH. Hanmpumep:

Louis Vuitton
Sometimes, home is just a feeling.
Take three, last day of shooting. Paris

www. louisvuitton.com
Catherine Deneuve and Louis Vuitton are proud to support the Climate Project.

(Financial Times, October 18, 2007, p.5)

[TpormOCTPHPYEM OCHOBHOM KOPIYC JAHHOrO PEKIAMHOIO TEKCTA B CIEIYIOMEH
cxeMe:

Louis Vuitton

Sometimes, home
15 just a feeling

Take three, last
day of
shooting. Paris.

Crumys
JIEHCTBHIO

oy

JdeiicTeue HMnHigaTHAS
CBA3k
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30€Ch, AMCKYPCHBHOE INPOCTPAHCTBO (DOpMHpYyeTCsa 61aroaaps pexkiaMupye-
MOMY TOBapy, a HMEHHO CyMKam «Louis Vuitton»., ®OKYCHBEIM SIpOM MOAEIH
apwaercs «Take three, last day of shootingy, npumucsisaemsiit axrprce «Catherine
Deneuve». UMenHo 3TOT (hakT MMMIMUHTHO CBa3biBaeT «Paris» ¢ «home» m3
MPCABIAYLIErO KOHTEKCTA. Bee 9T0 ofecmeymBaeTCs, HECOMHEHHO, C Y4YETOM
COOTBETCTBYFOLUMX (POHOBBIX 3HAHHN YYACTHHKOB KOMMYHHKAIMH. [Ipeanonaraer-
CH, 4TO OHH YCPCIHEHBI B IIPEAEIaX KyIbTYPhl YHTATE/ICH TAKOH pecrnekTabenpHOi
razerel Kak «Financial Times». Baxknyio pone Hapaxy C TEKCTOM HIPaeT H
H300pa3HTCILHAA YACTh PEKIAMBI-KAPTHHKA.

B COBOKYNMHOCTH B MPOLECCE Pa3BHTHA JMCKYPCA ONMPEICICHHOS KOJIHYECTBO
JJIEMEHTOB HAXOJHTCA B AKTHBHOM COCTOAHHH, YTO NPHBOAMT K CIHOMHOCTH
OTOOpa/KCHHE B KOHUENTYATIBHYIO CTPYKTYPY, KOTOPYIO JO/DKHBI OOBACHHTSH
OPEANAracMaI€ KOTHHTHBHBIC MOJENH JUCKypca. OYHKUMA CBS3LIBAHHA MOMKET
HMETH TOpa3’ao OONec MMPOKOES MOHHMAHHE, YeM TO, YTO MCMONB3YETCH B PAMKAX
TEMATHYECKH OPHEHTHPOBAHHOTO MOAX0A.

Ipemes 2naga  HOUCCEPTALMH TIOCBALICHA MCCIEIOBAHMIO IMPATMATHKH
PCKIAMHOrO aMckypca. JlaHHas ri1asa COCTOMT M3 AByX maparpados.

Ilepeviil napazpagh naszeBaercs «[IparMaTuka CTPYKTYPHO-KOMIIO3HITHOHHOIO
aCIEeKTa PEKJIAMHOI0 AUCKYPCay,

HM3yuenne oano#t u3 Beaymux (OpM MACCOBOH KOMMYHMKAIMH PEKIAMHOTO
TEKCTA HCMBICTHMO 0€3 0OpameHHa K ero mparMarH4ecKHM OCOOCHHOCTAM, TAK
KAK, KOHCYHOM UCTBI0 PCKIaMBI SABJIACTCA HMEHHO BO3ACHCTBHE, vOeKIeHMe
nomyyatens. [1o3ToMy cooOpaskeHMA KAK JHHIBHCTMYCCKOrO, TAK H COLMOJIOTH~
HCCKOr0 MOPAIKA AMKTYHT HCODXOAMMOCTB W3YYCHHS NPATMATHKH PEKIAMHOLO
TEKCTA.

OpuuM u3 Haubonee AKTYaNbHBLIX HANIPABICHHMI B HM3YUCHHH PEKIAMHOIO
TEKCTA B HACTOSINCE BPEMA MBIACTCA M3YUCHHEC MEXAHH3MOB BO3ACHCTBHA HA
MONyyaTend, MOCKOTBKY, KaK H3BECTHO, LEIb KOMMEPUYECKOH pexyiaMbl - OOV IHTS
MOTyYaTeNsd K ACHCTBHIO - NPHOOPETEHMIO TOBAPA HITH YCIyTH.

DOPMHPOBAHHIO MAKPOCTPYKTYPBI TEKCTA CHOCOOCTBYIOT CHIIBHBIC TO3HIMH
TEKCTA - 3arJaBHC, HAYAJI0, OKOH4YaHuE. Ha ypoBHE pexnaMHOro texcra nogaobHas
CTPYKTYpa peatu3yeTcs CIeAyIomuM o0pazoM: mobolt pexTaMHEBIH TEKCT COCTOHT
H3 YETEIDEX OCHOBHBIX YACTEH - CIO0raHa, 3ayMHa, MH(OPMAUHOHHOTO OI0KA H
CHPABOMHBIX CBEAEHHI.* PACCMOTPHM ClieayroLmii npuMep:

F}'cmﬂﬂﬂa M. A. Vxazauuas pabora, c. 23
* Bunapckas JI.C. Ykasauuas paborta, c. 15
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CITY JET
FOR AIRFRANCE

Take off from the heart of London

Check in 10 minutes prior to
departure at London City

Belfast City — Dublin —
Edinburgh — Geneva — Madrid —
Nice — Paris — Strasbourg - Zurich

airfrance. co. uk
starting from 28™ October

(International Herald Tribune, October 17, 2007, p.17)

O0f3aTCIPHEIM DIIEMEHTOM CYIEPCTPYKTYPhl PEKIAMHOI0 TCKCTA HBIMCTCH
cnorad «Take off from the heart of London», koropsiii mpeacrasaser cofo
KpaTKHH pEKJIaMHBbIH O3YHI, NOPH3BIB, a(OPH3M, 3aroj0BOK. T pPaIHIHOHHOE
TOJIKOBAHME MOHATHS «CJIOTAH» B MEXKIYHAPOIHOM PEKIAMHON NMPAKTHKE CBOIATCS
K CIEOYIOMEMY - 3TO periIamHasd (pa3a, B CKAaTOM BHAEC M31ararluasi OCHOBHOE
PEKIAMHOE NMPEANOMKEHHE H BXOASAIIAA BO BCE COOOINEHHS B PAMKAX PEeKIaMHOM
kamnanay, CuyMTaeTca, YTO CIOraH - 3T0 KPATKOE CAMOCTOATETIBLHOE PEKJIAMHOE
coobmieHue, CnocobHOE CYINECTBOBATh H3OMHPOBAHHO OT APYTHX PEKIAMHPYEMBIX
NPOAYKTOB M NPEACTABIMOMEe CO00H CBEpPHYTOEC COICPKAHHE DPEKIaMHOM
KAMIIAHHM.'

OmueM w3 00a3arenpHBIX CTAOHMIBHBIX 3JICMEHTOB PCKIAMBL  ABJIACTCH
unhopMaHOHHBIH ONOK, B PAMKAX KOTOPOr0 MOMKHO BBLICIHTH 3a4MH, B0~
INMHCA BBOOHBIM NPEIIOKEHHEM, KAK Obl «MOCTHKOM» MEMKIY CIOTAHOM H
OCHOBHBIM CoOAepkaHHeM. BeoaHoe mpemtokeHue (popMHpyer HeDONBINO#H
TCKCT, HHTCPNPETHPYIOMMH H PACIOHPAROIIMH OCHOBHYH) MBICIL CJ0raHa.

Hanpumep:

Your grand piano and Johann Sebastian Bach
Enjoy the Berliner Philharmoniker conducted by Sir Simon Rattle,
Just a short walk from the Sony Center.,
Esplanade Residence at the Sony Center AM Potsdamer Platz, Berlin.
Good things come to those who are done waiting.

(FT How to spend it, February, 2007)

-t p——m

' Bunapckast JI.C. Vxasannas padora, c. 28
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3aBCPLIAOINMM 3TaIioM CTPYKTYPBI PEKIAMHOIO TEKCTAa ABIIMFOTCA CHPaBOY-
HbI€ CBEICHHSA (AJPEC, KOHTAKTHBIC CPEACTBA CBA3M, YCIOBHMSA H T.1.), KOTOPEIE, B
CBOK0 O4YCpeab, TAKXKE BBIMOJHAKT NPArMATHYCCKYH 3aJa4y - OHH KAk OBl
MPOrpaMMHPYIOT MOJIMKHTCIPHYI0 PCAKIHIO MOJIYYaTeNd, OTKIHK HA PEKIAMHYIO
MHPOPMAIHIO, NPOrPAMMHEDYIOT (OKETAHME» M PEANHM3ANMIO  «JAEHCTBHI.'
[Tpeapinyrumit pexIaMHbIH TCKCT 3aKAHYMBACTCA CAEAyIOmEil HE(opMalmeil:

For further information regarding Berlin’s most exclusive and luxurious
apartments call Sony Center am Potsdamer Platz, Center Management Peter Gollas
phone +49(0)30-2575-1500 or go to www.esplanade-residence.de

(FT How to spend it, February, 2007)

Taxam ofpazom, Bce HacTH PEKIAMHOTO TEKCTA NPEACTAaBIAOT CoDOi
CBA3HOCTb, T.€. CAHHYK LIENOYKY C €AMHOH Maeei,

Bmopoit napazpagh) Hassan «O NparMaTHYECKH MAPKUPOBAHHLIX A3LIKOBBIX M
rpadHIECKHX CPEACTBAX MOCTPOSHHA AHCKYPCa».

OucHB CYNIECTBCHHA POJIb 34TONOBKA B AHTIMICKOM PEKIAMHOM  TEKCTE, H
€ro CBA3b C KOPIYCOM TEKCTd H 3aBEPIIEHHOCThL NOCICIHErO MO OTHOIUCHHID K
NEPBOMY ABJISFOTCA BAKHCHIUHMH TEKCTOBBIMH MapaMeTpaMH. PeKIaMHBbIi
3aroJI0BOK ABIACTCA BOMIOIUCHUCM JIHHCHHOH KPATKOCTH M KOMIPECCHPOBAH-
HOCTH HM3/I0XKCHHA. DTO — OOA3aTENBHBIH  KOMIIOHEHT CTPYKTYDPhI PEKIAMHOIO
TEKCTa, T.€. CTPYKTYPhI ICPCBEPHYTOMH MHPAMHILL, KOTOpas 0OHAPYKUBACT HEKOTOPYIO
H30BITOYHOCTS PEKJIAMHOTO TEKCTA MPH BCEM €r0 CTPEMJIEHHH K KPATKOCTH.

AHITHUCKMH pEKIAMHBIN 34rONOBOK BOOOIIE M HE3aBHCHMO OT JKaHpa
00/1aJa€T NOYTH HCOTPAHH4CHHBIMH NMPArMATHYECKMMH BO3MOKHOCTSMHE, TAK KaK
OH XdpPaKTEPH3YETCA Pa3HOOOpa3HeM CTPYKTYp, BIUIOTH 0 MPAMO AMC/UIATHBHBIX,
4 OTCYTCTBHEM KAKHX-THOO OIpPAHMHMCHHII HA HCHOJB30BAHHE JIEKCHKH JH000ro
CTUIIMCTHYECKOT0 IUTACTA, BBIPASHTENBHBIX CPEACTB H3bIKA M CTHIMCTHYECKHX
npHeMoB. Hanpumep:

National Savings and Investmenis Premium Bonds
Every Month A Chance To Win A Million, And A Million Chances to Win.

The odds of winning on Premiwm Bonds have just got better. There are now
an estimated million tax-free prizes to be won every month, and one of those
million lucky winners will win a million pounds. You can invest as little as £100 or
as much as € 30.000. Someone with average luck investing £30.000 could win 15
prizes a year. Premium Bonds are 100% secure and because they are backed by
HM Treasury you can get your money back whenever you want. “Win a million or
your money back”, you won’t find a better offer. To make sure you are in the

' Perses. A T1. Ykasausras pabora, . 270
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November draw invest by the end of September. You can but at your local Post
Office. Or simply call us free, lines open 7 am — midnight, every day. Make sure
you have your debit card details handy,

03500 007 007

National savings and investments (NS&I)

(The Daily Telegraph, September 25, 2004)
HeTpyaHo 3aMEeTHTh, YTO CTHIMCTHYECKHM mpueMm xuaiM «A Chance To Win
A Million, And A Million Chances to Win», a Taxke CKBO3HOH MOBTOp Wwin,
chance, million B 3aronoBke ¥ BO BCEX MPUBEACHHBIX 316Ch a03anax obecneyuBaer
CBA3ZHOCTh (HAPAAY C HEKOTOPHIMH JAPYIHMH CPEICTBAMH), H €IHHCTBO TEKCTa, H
€ro 3aBEPIICHHOCTh MO OTHOLICHHIO K 34ar0I0OBKY. 3TO B CEMAHTHYECKOM IUIAHE.
Ho mommMO 3T0ro win B 3aroJIOBKEC Cpa3y 3agaeT IOJOKHTEIbHYK OLEHKY B
AMCKYpPCE, M MpArMaTHYECKHH ITaH B3aHMOACHCTBYET C YMCTO CEMAHTHYCCKHM
IIaHOM: win tax-free prizes-luck. B 310# nenoyke HANHYECTBYIOT H HEKOTOPHIE
CCMAHTHYECKHE CBA3H, HO OOBEOMHAECT BCC 3BCHBA HX NpParMaTH4yecKas
HANPaBICHHOCTh. HakoHel, HCnonk3oBaHME BhIpakeHuit “win a million or your
money back™, “you won't find a better offer” mcxmouuTe1EHO B MparMaTHYECKOM
IIaHe, HE OOHAPYXKHMBAA KAKMX-THOO CEMAHTHYECKHX TOYEK CONMPHKOCHOBCHMA
CBA3AHO C TEM, YTO0 OHH 3AKMOYAIOT MPArMATHYECKYIO THHHIO CBASHOCTH H
CIHHCTBA M OCYIUECTB/LAKOT MPArMaTHYECKYH) 3ABEPIIEHHOCTh TEKCTA I10
OTHOIIEHHIO K 3ar0JIOBKY.
B 3axmovewuu npeacTaBACHBI OCHOBHEIE BHIBOALI W 0000meHH:,
BBITEKAIOMIHE W3 COACPIKAHHA JHCCEPTALMA.

. Kak Tanm AWCKypca PEKIaMHBIH JHMCKYPC — TOHATHE B H3BECTHOH Mepe
yCcnoBHOe M coOMpareibHOe, TéM He MeHee, O TEKCTE PEKIAMHOTO AMCKypca
MOKHO TOBOPDHTB KAK O TOABHJKHOH  TCKCTOBOH  MOACIM  BHCINHE
NpOTHBOOOPCTBYIOMIMX, HO BHYTPEHHE B3AMMOJONONHAIONIHX  TEHICHIHMH
HH(OPMATHBHOCTH M OICHOYHOCTH, KAK O TEKCTOBOH DA3HOBMIHOCTH, Xapakre-
PH3YIOMECHCA 1CTKOM 0003DHMOCTBI0 M OTHOCHTEIBHOW TMHEHHOW KpaTKOCTBIO,
a0COMOTHON 3aBEPINEHHOCTHIO MO OTHOIICHHIO K 3ar0OJ0BKY. A 3aBEpPIIECHHOCTS
PEKIAMHOI0 TEKCTA MOHHMAETCA KAK OTHOIICHUE COACPIKATEILHO-(DAKTYAIBHOM
HH(POPMALIMH K CMBICTY 3ar0i0BKA.

2. B orromesHnu 00BbeMa PEKIAMHBIN TEKCT BAPHMPYETCA B 3HAYMTENBHBIX
Opeaetax, OCTaBajfChb BCE K€, MO CPABHEHMIO ¢ 00pasuaMu APYrHX CTHICH H
KAHPOB, KaK NpaBHIIO, KpaTkuM. B CHiy CBOGH OTHOCHTEIBHOH KpPaTKOCTH,
0003pUMOCTH M 3aKOHYCHHOCTH B 3THX ODO3PHMBIX MpEAenax PEKIAMHBIN TEKCT
NpeacTaBIsCT co00H MacatpHbI OOBEKT ANIA MCCICAOBAHUS TPHPOABI TEKCTA H
Mor Obl ObITE B 3TOM CMBIC/IE YHHMBEPCAIBHBIM, €CIH OBl HE MMEN CBOCH
cneurduku. KpaTtkocTs u H30BITOYHOCTE HAYT B PEKIAMHOM TEKCTE PyKa 06 pyky,
KOHEYHO, MpH GECCNOPHOM JOMHHHPOBAHHH KPAaTKOCTH. BCe 3TH XapaKTEPHCTHKH,
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COCODHbBIE BAPEMPOBATHCAH OT JKAHPA K JKAHPY, ABIAKOTCA, B 0OIUEM, HOCTATOYHO
YHHBEPCATLHBIMH 1A ITyOIHUHCTHISCKOr0 CTHIIA B LEJIOM.

3. B pernaMHOM JHCKYpce ymoTpeO/asiOTCAd KAK HMMIUIMIMTHBIE, TAK H
IKCTITHIHTHBIC MOZCHAH - CBSI3KM, COACPIKAIIME OTCHIIKY K JAPYTHM TOYKAM
JHCKYPCHBHOIO mnpoCTpaHcTBa. OmHako Bee ¢ HaOmomaercs H30BITOMHOCTH
IKCIUTHIUTHBIX TMOKA3ZATENCH B JHCKYpPCax 3TOro THMA, 4T0 OOYCIOBIHBAETCA
CTPEMJICHMEM  OTHPABHTCIE BCEMH  BO3ZMOKHBIMH  CnocobamMu  BHYIIHTb
NOTCHOHATBHOMY  TONMYYATENH0  ONPEACHCHHBIH  BAPDHAHT  BOCOPHUATHA
ACHCTBHTENBHOCTH. Takum 00pa3oMm, 3TH MOAEIM TPEACTABIAOT  COOO
JIOKaNbHYK) CTPATErHK), HANMPABICHHYI0 HA obecnmeyenue rrobamsHOrO mpomecca
HHTCPAKTHBHOI'0 NMOCTPOCHHA OCHOBBI KOMMYHHKATHBHOIO B3aHMOICHCTBHA,

4. DKCIUTMUMTHO BBIPAXKCHHBIE OLCHKH H MPAMOE BO3ACHCTBHE HA YHTATEIA B
3aroIOBKAX H NPOYHX KOMMCHTAPHAX H BO3ACHCTBHE ONMOCPECIOBAHHOC H OLECHKH
HMILTHUHMTHBIE, KOCBCHHBIC B HH()OPMALMOHHBEIX MATEPHANAX - TAKOBA, B 00IEM,
HHBADHAHTHAA  MPAarMaTrH4MCCKas HOpMA  MA3BIKA  PEKIAMBL  YCHOEIIHOCTH
KOMMYHHKAILIHH 3aBHCHT OT BRIOOpA ONPEAENEHHOIO THNA CTPYKTYPBI, KOTODbIH B
CBOKO O4Yepeab ODBACHAETCA, M ACTCPMHUHHPYIOTCH NPArMATHYECKHMH (DAKTOPAMH,
OMPEACACHHBIMH KOMMYHHKATHBHBIMH HHTCHI[HSAMH OTIIPABHTE/S PEKIAMBL.

5. IlparMaTH4eCKHil KOHTEKCT PETYIHPYET M MCHONB30BAHHE OIPEACICHHOM
CHCTCMbI CBA3YIOIHMX CPEACTB B PCKIAMHOM TEKCTE. Tak, ANA pPEKIAMHOM
HH(POPMALMK XaPAKTEPHBI CONPAKCHHBIE, PEIPECCHBHBIE CBA3H, IKCIUTHIHPYFOIIHE
COOTHOCHTCIbHBIM THN CBA3H. B KavecTBe peryJMpHBIX COEIHHHTEIBHBIX

JMEMEHTOB YNOTPEONAIOTCA MOBTOPEHHE ONHOIO C/IOBA, CNOBOCOYETAHHMH, LE/BIX
[PEUTOMEHUH H APYTHE CTHIHCTHYCCKHC TIPHEMABIL.

6. IIOHATHO, YTO PACIPCACNCHAE B PEKIAMHOM AUCKYPCE A3BIKOBBIX CPE/ICTB -
HCIIOCPCACTBCHHBIX HOCHTEICH €ro NMParMaTHKH €IBa JIH NMOAJAETCA KaKoi-mmbo
CHCTeMaTu3auuu. Bmecte ¢ TeM MOXKHO, HANPHMED, BBIACIMTH TPH CHIILHBIC
MO3HMIMH: 3droJIOBOK, BBOAAWMA ab3an ® 3axmouaronmii ab3an. [Ipu sTom
OOnbINEH YACTHH TAKME A3BIKOBBIE CPEACTBA COCPEAOTAMMBAIOTCA B 3ar0JIOBKE,
3aro/I0BOK Kak Obl OepeT Ha ce0f BAKHCHINME MparMaTH4ecKHe (DYHKIMH TEKCTa,
3TO, BIPOYEM, HE O3HAYACT, YTO MCMOJL30BAHHE MPArMATHYSCKH MADKHPOBAHHBIX
CPEACTB B KOPIMYCE HH(OPMAIMOKHOTO TEKCTA ABISIETCHA PEAKOCTBIO.

7. Koneuusrit nparMarudeckui 3d@exT pekaaMHOro TeKCTa, Kak H BCAKOIO
APYroro, H¢ NPeACTaBIACT COO0H MEXAHHYCCKOH CYMMBI KAKHX-TO MPArMaTHYECKH
MAPDKMPDOBAHHBIX JJICMEHTOB, A BBITEKAET M3 TEKCTa B HenoM. Bce ke Taxme
JJICMCHTBL B TEKCTE, HECOMHCHHO, MPHCYTCTBYIOT, H OHH-TO B MEPBYI0 04EpEap
COCODCTBYIOT CO3JAHHIO MParMaTH4ECcKoro 3 dexra. Bosnee Toro, OHM OTHIOAL HE
3(CMEpHBI, A BNONHE MATEPHANBHBI M MOIYT OBITh JOCTATOYHO JIETKO
HACHTHQHUMPOBAHEI B  TEKCTe. Byayum  coorsercrByrommM  obpasom
OpPraHH30BaHbI B TCKCTE, OHH OKA3BIBAKOTCA CTPYKTYPHO PEIEBAHTHBIMH H, TAKHM
00pa3oM, MOIYT BBICTYIIATE B KAYECTBE KOHCTPYKTHBHBIX YIEMCHTOB TEKCTA.
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[SIN UMUMI SacCiyYosI

Movzunun aktualligi. Dissertasiya ingilisdilli reklam diskursunun
kommunikativ xiisusiyyetlarinin tadqiqine hesr olunmusgdur.

XX esrin sonu, XXI asrin avvellerinde yeni informasiya texno-
logiyalarinin siiratli inkigafi kiitlovi kommunikasiya sahesinds nitqden
istifadenin imumi hecminin nezeragarpan artimuna sebeb olmugdur.
Kiitlevi informasiya metnleri ve yaxud media metnleri dilden istifadenin
on genis yayilmis formalarindan birine ¢evrilmigdir. Bu motnlorin {imumi
uzunlugu insan fealiyyetinin diger sahslsrinde istifade olunan nitqin
iimumi hecmini gat-qat iisteleyir. Bununla yanasi, kiitlovi informasiya
vasitaleri ile giindelik yaradilan ve otiiriilen metn pargalar1 daimi olaraq
artir vo bu amil mediadiskursun strukturunun ve mezmununun daha da
genislenmesine ve miirekkeblesmesine sebab olur. '

Mshz buna gore miiasir mediadiskursun funksional-iislubi rengareng-
liyinin dyrenilmesina yeni yanagmalarin totbigi mesalasi xiisusi aktuallig
kesb edir. Bu ciir yanagmalardan birinin esasinda esas mediamatn
novlerinden olan reklamin kommunikativ xiisusiyystlerinin ayriliqda
deyil, miieyyen sosiomedeni ve ideoloji olametlerle seciyyslenen
mediadiskurs g¢ergivesinde Oyrenmeye imkan veren melumat-yayim ve
yaxud publisistik iislub konsepsiyast durur. Tesadiifi deyil ki, reklam
diskursu sosial tenzimlanme, deyer orientasiyas: ve miivafiq heayat terzinin
vasitesidir.

Reklam metni miixtalif elm sahslorinde isloyen tedgiqatgilarin —
psixologlarin, sosiologlann, politologlarin ve nahayet dilgilerin diggetini
celb edir. Ingilisdilli reklamin sistemli dyrenilmesine XX asrin 60-c1
illerinde baglanmisdir.  Son illerde bu saheye maraq daha da artmigdir.
Reklam metninin en miixtelif aspektleri yalmiz ingilis dilinin deyil,
hemginin diger dillerin materiali esasinda tohlile calb olunur. Reklam
matninin timumi spesifikasi, ingilisdilli reklam metnlerinde frazeoloji
vahidlerden istifade ganunauygunluglari, fransizdilli reklam metnlerinin
informasiya strukturu, dilde reklam diskursunun giymetlendirilmesi kimi

' Dijk T.A. van. Discourse and Communication; New approaches to the analysis of
mass media discourse and communication // Research in text theory. Vol. 10.

N.Y., 1985, s. 69-93

* Geoffrey N. Leech English Language Series. English in Advertising. A Linguistic
Study of Advertising in Great Britain. London: Longman, 1966, 210 s.
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masalelar oyrenilir.’

Bununla bela ingilisdilli reklamin diskursiv mekant, onun koqnitiv ve

pragmatik xiisusiyyetlori mohz bu dissertasiya isinde herterefli tedqiq
olunur,

Tadgiqatin obyekti. Todqigatin obyekti ingilisdilli reklam diskursunun
kommunikativ aspektleri, konkret olaraq, reklamin diskursiv para-
metrloerinin kommunikativ prosesde istirakinin 6yrenilmasidir.

Todgiqatin  predmeti ingilisdilli kommersiya reklam diskursunun
todqiqt zamami aldo edilmis noticolorin  {imumilssdirilorak sistemlog-
dirilmasindon ibaratdir.

Tadgiqatin magssd ve vezifdlari. Taqdim olunan dissertasiyanin meq-
sadi Bdyiik Britaniya ve ABS kiitlevi informasiya vasitelarinin materiali
esasinda ingilisdilli reklam diskursunun kommunikativ xiisusiyystlerinin
tesviridir. Bu magsad tedqiqatin konkret vezifalerini miioyyenlesdirir:

- mediadiskursun xiisusi bir névii kimi reklam diskursunun mahiyyetini
tehlil etmok;

- reklam diskursunun kognitiv modelini tedqiq etmek ve bu tip
diskursda eksplikasiya ve implikasiyanin nisbetini nezerden kegirmak;

- reklam diskursunun kognitiv modelinin tehlili ii¢iin baza rolunu
oynayan sxematik strukturdan istifadenin megsedsuygunlugunu osas-
landirmag;

- reklam metninin pragmatik effektini, o ciimleden bezi leksik vahid-
lorin, iislubi ve qrammatik konstruksiyalarin menalarmin pragmatik tesirde
istirakini, elece de bu prosesds grafik vasitelerin rolunu 6yrenmak.

' Pemben. A.IT TekcToBas peKIaMa; PEeKOMEHIAUMH TPAKTHKA // MUpP pexiamst
Pexiamubit TexkcT, CeMHOTHKA H JHHTBHCTHKA. M.: H3marensckuii  mom
I'peOennmkora, 2000, s. 270; Mopozos A.KD. PexgaMuBIi TERCT KAk 00BEKT
CTHIIMCTHYECKOro uccnenosanus / Teamcnl moxnamoB MemxayHapoauoi Kowude-
peHUMH «CTHIMCTHKA M TCOPHA S3BIKOBOM KOMMYHMKAUMKY», MOCBAmCHHON 100-
nerur0 M P.I'anenepusa, M., 2005, s. 27-28; bapkoea JI.A. TlparmarHueckui
ACTMCKT HCHONMB30BAHHA (PpPa’coNorH3MOB B pekiIaMubIX Tekctax: Jlue... Kaun,
punon. Havk. M., 1983, s. 221, Bunapckas JI.C. Mudopmauuonnas Crpykrypa
pexknamuoro Texcra: Jumc... . kama Quaon mayk. M., 1995, s 254; I'ycernnosa
H.A., JleCKpHNTHBHBIE PEKIAMHBIC TEKCTBl KAK HHCTPYMEHT  BO3ACHCTBUA B
CHCTEME MAPKETHHIOBOH KOMMYHHKALMH (HA MATCPHAJIC JKYPHAJIBHOH NPECCHI
OPIN): duc. ...xaua. ¢uron. vayk. M., 1999, s, 23; Tomckas M.B. OucHOUHOCTH

B COLHATBHOM PEKJIAMHOM OHCKypce: [uc... kaua ¢uaon Hayk., M., 2000, 202
S.
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Todgiqatin metodlar. Tedqiqatimizda metnin sxematik strukturu
osasinda psixolingvistik mena tehlilinden, hemginin funksional prinsipa
osaslanan kontekstual tahlil elementlarinden istifads olunub.

Faktiki material kimi XXI ssr Boylik Britaniya ve ABS ingilisdilli
matbuati istifade olunub. Niimuneler segim iislubi ile miieyyenlesdirilib.
Umumilikde 500 sehifeden gox matn materiali tahlile colb edilmigdir.

Tadgiqatin elmi yeniliyi. Dissertasiyanmin elmi yeniliyi son 30 ilde
lingvistik tehlilin aparic istigameti kimi dilin imkan: ile goxsahali slageler
isiginda nezerden kegirilmesine genig perspektivleri agan metn-diskurs
paradigmi yalmz lingvistik tshlilde yeni yanagma ve metodlarin tetbiqi ile
saciyyelenmir, hemginin artiq elde olunmug tecriibeni de giiclendirir.
Buraya dilin gqarsiligh solageli ve qarsiligh sekilds sertlendirilen
elementlorden nizamli tegkil olunmug struktur kimi teqdim olunmas: aiddir.
Lakin hal-hazirda elmi biliyin metn-diskurs paradigmi informasiyanin
kodlasdiriimasi ve dekodlagdirilmasi, metin informasiyani gebul edene
pragmatik tesiri, metnin informasiya baximindan cgoxlaylilifn ve onun
reallagmasi yollar1 ve s. kimi problemlerin tedqiq olundugu metn dilgiliyi
ve metnin iislubiyyati kimi miirekkeb saheler de tam gokilde
Oyrenilmemisdir.

Bununla bagli kommunikasiya vahidleri kimi diskurs (situasiya,
magqsed, korseptler, fon bilikleri ve s.) ve metnin (dil vasiteleri ve onlarin
konfiqurasiyalari, verbal kontekst, dekodlasdirma strategiyasi) nezerden
kegirilmesi xiisusi maraq dogurur. Reklam diskursunun kommunikasiya
vahidi kimi tedqiqi mehz bu ndqteyi-nezerden yanagma teklif edir ki,
bunlar da igin elmi yeniliyi hesab edile biler .

Dissertasiyamin nszori shamiyysti dilgilerin diskursun miixtelif tip-
lerinin strukturunun, o ciimleden onlarin mezmun ve formal vahidlerinin
tedgigine xiisusi diqget yetirmeleri ile miieyyenlesir. Bununla bagh
diskursun dil vahidlerinin kommunikativ aspektinin dyrenilmasina, onlarin
slageli metnin konstruktiv elementleri kimi rolunun miieyyenlagmesine
boyiik ehemiyyst verilir. Hemin elementler hamginin diskursun koqnitiv

! Jlysuna J1.T'. Buast undpopmarmu B muckypcee // JIACKYPC, pedb, peveBas AeaTe b
HOCTB. (DYHKUHOHAIIbHBIC H CTPYKTYPHBiC acnekrel: CO. 0030pos PAH. MFHHOH.
LenTp rymaunmrap, Hayy. -uH(opM. uccnen. Oraen sa3pikoznanua. M., 2000, s. 137-
151; De Beaugrande R. Text, Discourse and Process toward a multidisciplinary
science of text. London, 1980, s. 383 — 408; Graesser A.C., Millis K.K., Zwaan
R.A. Discourse comprehension // Annual Review of Psychology. Vol. 48, 1997, #1,
5.163-189
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modelinin formalagmasi prosesinds, eloce de metnin pragmatik effektinin
olde olunmasinda helledici rol oynayir.

Miixtelif kommunikasiya aktlari, koqnitiv struktur ve nehayet,
pragmatik niyyet dil qenaoti prinsipini gertlendiric. Ug motivasiya
(kommunikativ, koqnitiv ve pragmatik) arasinda «miibarize», natice eti-
barile, metnin implikasiyalagmasina getirib ¢ixarir. Melum oldugu kimi,
matnda eksplisit olage dil vasitelerinin kémeyi ile reallagir, implisit alage
1se ayri-ayn dil vasitelerinin deyil, verilmis xaber, verilon xober, elace da
presuppozisiya fondu esasinda kommunikasiya terefdaslarinda yaranan
assoslasiyalar vasitesilo hayata kegir. Reklamda daha c¢ox 6ziinii biiruzs
veren bu iki aspektin nisbatinin dyrenilmesi metnin menasinin ve biitév
diskursun daha adekvat basa diigiilmasine sorait yarada biler.

Bundan olave, tesir funksiyast kimi miihiim dil funksiyas1 yerina
yetiron publisistik {islubun xiisusiyyetlori de miieyyen rol oynayir.
Belolikle, gosterilon aspektde dil faktorunun tehlili semantik sahenin
tegkili prinsiplorinin metnlerin hem formasini, hem de strukturunu
tekrarlayan ve yeniden yaradan konkret kommunikativ _niyystlari

agkarlamagBa imkan verir. Oger mediadiskurs bu sahede miieyyen drnokler
yarada bilse, onlardan diger iislublarda da miitlaq istifade oluna biler.

Isin praktik ohomiyyoti. Tedgiqatin nsticelerinden ingilis dilinin
kommunikativ aspektde tedrisi, metnin tehlili ve onun pragmatik aspektde
yaradilmasi qaydalarinin dyrenilmesi zaman istifade oluna biler. Slbette
ki, biitin bunlar xarici dildo damsiq vahidlorinin daha aktiv sekilde
menimsanilmesine xidmet edir. Bozi neticeler ingilis dilinin iislubiyyati
Uzre miihazirelerde totbiq oluna biler.

Nehayet, qeyd olunmalidir ki, kommersiya reklammin megqsedi -
mehsul satig1 ve yaxud pullu xidmet teklifidir. Bu diskursun oxgar reklam
elanidir. Reklam diskursunun igtirakgilan satic1 ve alici, eloce de saticinin
tez-tez istinad etdiyi niifuzlu gexsdir. Buna gére de reklam diskursunun

linqvistik tedqiqi ile tanig olmug potensial alici hom de miieyyen pragmatik
xeyir alde edo biler.

Miidafisays asagidaki miiddsalar ¢cixarilir:

Reklam metninin kommunikativ aspektde tesviri yalmz formal dil
vasitelerinin deyil, hemginin bu tip diskursun koherentliyi ile bagl: infor-
masiyamn da dyrenilmesini teleb edir. Bele bir yanagma gelacekds dilin
dinamik modelinin formalagmasi prinsiplarinin hazirlanmasina tekan verir.

* Reklam metninin baga diigiillmesi, inferensiyas: ve sorhi zamani

eksplisit ve implisit gokilde teqdim olunmus informasiyanin nezers
alinmasi sxematik strukturdan menaya ve oks istiqgametde hereketde 6ziinii
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biiruze verir. Bu asasda formalagan diskursun koqgnitiv modeli miixtalif tipli
diskurslarin, o ciimleden reklam diskursunun tesviri iigiin zeruri ve
kifayetdir.

¢ Reklam diskursunun pragmatik imkanlar1 ¢ox shemiyyaetlidir, bele
ki, melumatlandirma ve tesir cehdi burada yanagt movcuddur. Bu ve ya
diger konkret diskursun real pragmatik seciyyevi xiisusiyyetleri hem daimi
amillerden (dil vasiteleri, metnin grafik strukturu, janr, kiitlovi informasiya
vasitesinin novii), hem de deyisen amillerden (ekstralinqvistik situasiya)
asilidir,

Isin aprobasiyasi. I3 Azerbaycan Diller Universitetinin Ingilis dilinin
iislubiyyat: kafedrasinda yerine yetirilmigdir. Dissertasiyanin esas miiddea-
lart miitemadi olaraq kafedra iclaslannda miizakire olunmusgdur.
Dissertasiyamin movzusu ile bagh 6lkemizde ve xaricde (Rusiya) 5 elmi
meqale ¢ap olunmusgdur.

Isin strukturu. Dissertasiya %iris., ii¢ fosil, notice ‘ve istifade edilmig
adebiyyat siyahisindan ibaretdir. Isin timumi hecmi 120 sehifedir.

ISIN ©SAS MOZMUNU

Dissertasiyanin «Girig» hissasindo mévzunun aktualligi esaslandinlir,
qargisinda duran meqsed ve vezifeler miieyyenlesdirilir, miidafieaye
¢ixarilan miiddealar gorh edilir, tedqiqatin obyekti ve predmeti haqqinda
malumat verilir, onun nezeri ve praktik shemiyyeti gosterilir. Burada
hemginin tedgiqatin materiali, metodlari, igin aprobasiyasi ve strukturu
haqqinda melumat verilir.

Birinc1 fesil «Moatn - diskursun mahiyyoti hagqinda» adlanir ve iki
paraqrafdan ibaretdir.

Birincit «Matn - diskurs arasinda garsiligl miinasibotlsr problemi» adl
paraqrafda metn-diskurs arasinda qargiliglh miinasibetler problemi
nozerden kecirilir.

Kommunikasiyanin esas kateqoriyalarindan biri semantik struktur ile
birlogon miixtalif hecmli metnlerle teqdim olunmusg diskursdur. Matnin
linqvistik tehlili tecriibesi, «diskurs» ve «metn» terminlerinin mena
baximindan yaxin oldugunu tesdiq edir. Bezen metn kommunikasiyanin
neticasi kimi nezarden kegirilir ve bu halda her iki termin eynilosdirilir.
Fikrimizce, [.R.Qalperinin teqdim etdiyi metn terifi diskurs kateqoriyasini
N.E Enkvistin teklif etdiyi «sosial kontekstde metn diskursdur
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yanagmasidan daha deqiq ifade edir.’

Miiasir dilgilikde «diskursy termininin mena baximindan «matny
anlayigina yaxin oldugu gebul olunsa da, diskurs dil iinsiyyetinin dinamik,
zaman miistovisinde hereket eden mahiyyetini gosterir. Bunun eksine
olaraq, metn statik obyekt, dil fealiyyetinin neticesi kimi basa diisiiliir.

Metnin sisteminin ve miihitinin qargiligh tesiri biitévliikk elametine
malik miieyyen daxili strukturlu garsiliglh alageli elementlorin qaydal
¢oxlugudur. Biz, ilkin sistem kimi dil vahidine, kateqoriyasina ve yaxud
qrupuna miinasibetde bele miihiti basa diisiirik. O, ilkin sisteme
miinasibatde kontekst rolunu oynayan dil (bazi hallarda hemginin qeyri-dil)
elementlerinin ¢oxlugudur ve bu oatrafla qarsihqh elagede 6z funksiyasim
yerine yetirir. Miihit anlayigindan metn dilgiliyi ve diskurs tshlilinde
istifade oluna biler. Burada diskurs sahesine aid nitq eseri kimi verbal
metnin kontekstini shate eden ve metnin yaranmasi ve onun menasinin
baga diigiilmesi prosesinde matnin dil mezmunu ile qarsiliqli tesirde olan
qeyri-verbal miihit diqqeti xiisusile calb edir. Konkret olaraq, geyri-verbal
mithite — motnin miiellifinin ve potensial qebuledicinin sosial statusu,
diskurs novleri — bedii eser (miixtelif tipli), reportaj, miisahibe, siyasi,
publisistik, felsefi, reklam, elmi diskurs, kommunikasiya istirakcilarinin
fikir ve magsedleri, fon bilikleri, metnin yaranmasi ve basa diisiilmesi
prosesinde siyasi ve medeni gerait v s. aiddir.

Miixtelif eserlerde diskursun noviiniin ve yaxud janrinin tedgiqi
zoruriliyi esaslandirilir: «Hal-hazirda janr anlayigi diskurs tehlilinde genis
istifade olunur. Janrlarin tam tesnifatt moévcud olmasa da, niimune kimi
moiget dialoqunu (sohbeti), hekayeni (tehkiys), avadanliglardan istifade
telimatini, miisabiqeni, reportaji, siyasi ¢ixis1, seiri, romani ve s, gdstermek
olar»* Buraya, olbatte ki, mediadiskursun xiisusi tipi olan reklam
diskursunu da aid etmak olar.

Ikinci «Reklam - diskursu mediadiskursun xiisusi novii kimiy adli
paraqrafda reklam diskursunun Oyrenilmesi meselesi aragdirilir. Reklam
strategiyasi, bir qayda olaraq, ya miieyyen kompozisiya tipinin, ya da diger

' Taxsmepun M. P. TeKCT KAk OOBEKT TMHTBHCTHYECKOrO HCCICIOBAHMAL M:
Hayxa, 1981, s. 139; Enkvist N. E. From Text to Interpretability: A Contribution to
the Discussion of Basic Terms in Text Linguistics / Research in Text Theory.
Walter de Gruy ter., Berlin, New York, 1989, s. 370-398

? Beiicarm ®., Tapacosa JI. [Ipo6iiema AHCKYpCa B COBPEMCHHOM THHIBHCTHKE //
Azorbaycanda xarici dillor, Baki, 2007, s.12-23; Tax B.I". Beicka3sBauue //

Bormbmofi  snumknonenmueckuit  chaosaps  «SI3pikosHAHME». M.©  Bosjsmas
Poccuiickan snmmrinoneaus, 1998, s, 90
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(leksik, grammatik, iislubi, grafik) vasitelerin aktuallagmasina yonelir, yeni
motni gebul eden otiiriiciiniin kommunikativ niyyetini baga diigmelidir.
Bezen o, otiiriiciiniin metndeki kompozisiya planmna siiurlu olaraq daxil
etmediyi implisit informasiyan: baga diige bilir, lakin verbal olaraq gormiir.
Reklam metninde informasiya nece béliiniir, tematik ve rematik elementler
qarsiliqlt sekilde nece slagelenir, hansi dil ve iislubi vasiteler reklam
matninin basliginda ve metnin &ziinde iglenir? Biitiin bu suallara cavablari
kognitiv dilgilik ve pragmatika seviyyesinde axtarmaq lazimdir.

Zennimizca, aktual lingvistik problemlerden biri diskursun (bizim hal-
da reklam diskursunun) koqgnitiv modelinin iglenmesidir. Diskurs modelinin
islonmosi hal-hazirda, formalasan yeni koqnitiv-diskursiv linqvistik
paradigmo daxil olur.' Buna gore de diskursun miixtelif novlerinin,
masalen, kiitlevi informasiya vasitelerinde genis yayilmig reklam diskursu-
nun tehlili, onun yaranmasi ve strukturlagmasinin linqvistik ve ekstraling-
vistik xiisusiyyetlarinin miieyyenlagdirilmesi meseleleri 0n plana ¢ixir.

Tkinei fosil «Reklam diskursunun kognitiv modeli» adlanir ve iki
paraqrafdan ibaretdir. Dissertasiyanin ikinci feslinde tedqigatin meqsedi
reklam diskursunun strukturunun kognitiv modelinin sxematizmi asasinda
islonmasi ve teqdimidir.

Birinci «Diskursive tahlilin kognitive rakursu» adli paragraf diskurs
tohlilinde kognitiv aspektin 6yrenilmesi masalesine hesr olunub.

Coxseviyyeli struktur qurulus kimi diskurs tedqigine yanagma
mahiyyat etibar ile diskursun tegkiline paradigmatik ndqteyi-nezerden
baxisdir. Bu, baga diigme, informasiya ve gerh proseslerini nezerde tutur.
Miiasir dilgilikde diskurs strukturunun kompleks mahiyyeti haqqinda fikir
iistiinliik teskil edir.

Diskurs strukturu, her hans: bir forma kimi, informativdir, lakin bu
informasiya implisit gekilde taqdim olunur ve onun anlagilmasi iigin
gebuledicinin sexsi kognitiv bazasinda ham linqvistik (masalen, strukturun
komponentinin funksional rolu haqqinda), hem de diger seciyyali
(meselen, &tiiriiciiniin niyyetini derk etmeye imkan veren diskursiv
sitnasiya haqqinda bilik) bilikleri nezerde tutan inferensiya prosedurlan
toleb olunur. Diskursun «biliyin miixtelif névlerinin iyerarxiyasimn miirek-
kob sistemi» kimi nezerden kegirilmesi inferensiya ve yaxud Otiiriilen
melumatin menadan ¢ixarilmas: meselesi diskursiv-koqnitiv tedqiqgatlarda
én plana ¢ixar. Bu, metn ve diskursun basa diiiilmesi prosesine inferensiya
hadisasi kimi baxmag sertlendirir. Bele bir hadise dil ve diinya haqqinda

' Kuopuk A.A. KOTHHTHBHBIC HCCICOBAHUS 1O AHCKYPCY // BOIPOCH! A3BIKO3HA-
Hud, 1994, Ne 5, s, 126-139
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biliklerinden istifade edarek ilk baxigdan neyin «mem arxasinday qaldig
ve dil formalarinin birbasa menasinda ifade olunmadig1 haqqinda diisiinen
«nitqi qebuledicinin geldiyi fikirlere asaslanir.!

Beleliklo, diskurs, heg de hemise eksplisit sekilde teqdim olunmayan,
Oziinemexsus informasiya dagiyan garsilighi elageli strukturlardan ibarot
miirekkeb qurulugdur ve diskursun iglenib baga diisiilmesi prosesinde
inferensiya hemin prosesin ayrilmaz hissesidir. Bu, eksplisit va implisit
informasiya nisbetinin étiiriictiniin pragmatik niyyatile sertlondiyi reklam
diskursunun nezerden kegirilmesi zamani aydin gorintir,

Ikinci «Reklam diskursunun kognitiv strukturuna sxematik yanagmay
adl1 paraqrafda reklam diskursunun kognitiv strukturuna sxematik yanagma
nazerden kegirilir.

Informasiyanin ve daxil olan informasiyani diskursun avvelki hissesi
ilo «axarl1 gokilde» slagelendirmeye imkan veren mexanizmlerin kognitiv
iglenmasi, yeni miixtelif menbelerden (esitme, derk etme, gérmme vo
yaddag sistemleri) daxil olan informasiyanin iteqral iglenmesi dil
proseslarinin tadqiqini teleb edir. .

Qebuledicinin diggetine informasiyan artiq méveud bilik strukturlarma
daxil etmeys imkan veren dil mexanizmleri toqdim olunur. Belo bir
daxilolma hem lokal seviyyede slde olunmus naticeler esasinda (yeni ya
ovvelki kontekstde, ya da yaddasda méveud informasiya ile
slagelendirme), hem do qlobal seviyyede cari diskursiv informasiyanin
sxematik strukturunun yaradilmasi esasinda heyata kecir. Bu ciir sxematik
strukturlanin nece formalagdifini ve yeni informasiyanin yaddagda artiq
moveud informasiya ile neco birlesmesini niimayis etdirmek ii¢iin hemin
diskursiv tehlil metodu kognitiv yanasma - konkret olarag, sxem
nazeriyyesine (Scheme theory) asaslanir.?

Reklam diskursunun slage menbeleri yalniz topik anlayis ile shato
olunmur. Nitq axmumn niivesindeki informasiyam1 oradan g1xaran
qebuledici ile hemin informasiyani elde anlamli ede bilen &tiiriicii arasinda
qarsilight  elagenin méveudlugunu siibut eden dil mexanizmlerini
askarlamaq lazimdir.

«Yeni informasiya + elagelendirici halqa» kimi séylomloraras: struktur,
eyni zamanda, daxil olan informasiya pargasinda yeni, diqqgeti celb eden

' Kybpsxosa E.C. SI3pik M 3HAHHE: Ha TYTH TONYYCHHS 3HAHM O A3BIKE: YACTH
PEYH C KOTHHTHBHOH TOYKM 3pcHMA. Poib mibika B mo3samum mupa / Poc. Axa-
AeMEs HayK. MH-T a3bikosHarmst. M.: SI3siku crapssckoi kyasTyps, 2004, s, 530

? JlyxwenOpypc B. JIHCKYDCHBHBIN AHANH3 M CXeMaTHYECKAS cTpyxTypa //
Bonpocs! a3sik0o3Hanmsa, M, 1996, No 2, s. 141
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hisseni vurgulayir ve gebuledicinin fon biliyinin bir hissesi olan
birlesmeleri gosterir. Netice etibarile, niive merkezi sol hissede yerlogmis
informasiyam ehtiva edir ve sag hissedaki informasiya vasitesile evvalki
kontekstle elaqadadir. Belslikls, daxil olan informasiya pargasimin sag
birlosmesi faktlarin tedricen teqdimi sxeminde sol birlesmads olan
informasiya ile elagelendirilmaeli olan miivafiq informasiyaya isare edir.
Neticede avvelki diskurs ve ya qeyri-dil obyektila ciimlenin avvalinda fon
bilikleri sayesinde alageni temin eden topikden ferqli olarag, bu model
fokus merkezinin elage mexanizminden ovvel yerlesdiyi «oks slage»ni
temin edir. Homin model bir dil ardicilliginda bir nege slage mexanizminin
fealiyyetini miimkiin edir. Mesalen:

Louis Vuitton

Sometimes, home is just a feeling.
Take three, last day of shooting. Paris

www. louisvuitton.com
Catherine Deneuve and Louis Vuitton are proud to suppurt the Climate

Project.
(Financial Times, October 18, 2007, 5.5)

Bu reklam matnini asagiaki sxemde niimayis etdirak:

Louis Vuitton

Sometimes, home
is just a feeling

Take three, last
day of shooting.
Pans.

Harakoata
sovq edan

Implisit
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Burada diskursiv mekan «Louis Vuitton» cantalariin reklamm
sayasinde formalagir, Modelin niivesi “Take three, last day of shooting”
aktrisa “Catherine Deneuve’-dir. Mehz bu fakt «Parisni avvelki
kontekstdeki «home» ile implisit gekilde slagelondirir. Biitiin bunlar,
giibhesiz, kommunikasiya igtirak¢ilarnin fon biliklerini nezere almagla
temin olunur. Bu fon bilikleri «Finansial Times» kimi métebor qezetin
oxucularinin medeniyyeti gergivesinde orta metn ile yanast reklamin
tosviri hissasi, yeni sokil de miihiim rol oynayir.

Diskursun inkigafi prosesinde, iimumilikde, elementlarin miiayyen say:
feal veziyyetdedir ve bu amil onlarin diskursun teqdim olunan kognitiv
modelinin izah etmali oldugu konseptual strukturda sks olunmasini
gatinlegdirir. ©lage funksiyasi tematik istiqgametli yanasma g¢ergivesinde
istifade olunandan daha genis sekilde basa diigiile biler.

Dissertasiyanin «Reklam diskursunun pragmatik magsadi» adli iigiincii
fesli reklam diskursunun pragmatikasimn tedgigine hesr olunub. Fesil iki
paraqrafdan ibaratdir.

Birinci paraqraf «Ingilisdilli reklam diskursunun struktur-kompozisiya
aspektinin pragmatikasi» adlanir.

Kiitlavi kommunikasiyanin aparici formalarindan biri olan reklam met-
niin Oyrenilmasi onun pragmatik xiisusiyyetlerine miiraciet etmeden
miimkiin deyil. Bele ki, reklamin son meqsedi mehz tesir ve qebuledicini
inandirmaqdir. Buna gore de hem linqvistik, hem de sosioloji mahiyyatli
miilahizeler reklam matninin praqmatikasimn Syrenilmesi zeruriliyini
sortlandirir.

Hazirda, reklam metninin Gyrenilmesinde en aktual istigamatlerden
biri gebulediciys tesir mexanizmlerinin Oyrenilmesidir, ¢iinki, melum
oldugu kimi, kommersiya reklamimn meqsedi — qebuledicini miieyyen
tealiyyeta, konkret olaraq, mehsul ve yaxud xidmeti almaga sovq
etmokdir.'

Matnin makrostrukturu onun giiclii mévqeleri (baslangic ve son)
sayosinde formalasir. Reklam metni soviyyesinde bele bir struktur
agagidaki kimi reallagir: her hansi bir reklam metni dérd ssas hissaden

ibaretdir — sloqan, tehrik, informasiya bloku ve arayis seciyyeli melumat ?
Asagidaki misala nezer salaq;

' I'yceitrosa M. A. Gostarilon asari, s. 23
* Bunapcxas JI.C, Géstarilon asari, s. 254
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CITY JET
FOR AIRFRANCE

Take off from the heart of London

Check in 10 minutes prior to
departure at London City

Belfast City — Dublin —
Edinburgh — Geneva — Madrid —
Nice — Paris — Strasbourg - Zurich

airfrance. co. uk
starting from 28" October

(International Herald Tribune, October 17, 2007, p.17)

Reklam metninin superstrukturunun miitleq elementi mahiyyaet etibarils
reklam siiari, gagirisi, aforizmi, bagligi olan “Take off from the heart of
London” sloganidir. «Slogan» anlayisinin beynelxalq reklam praktikasinda
onanavi serhi bundan ibarstdir — asas reklam teklifini qisa gekilde ifade
edon ve reklam kompaniyasi g¢ergivesinde biitiin xebarlere daxil olan
reklam sdylomi. Sloganin diger reklam olunan mehsullardan ayn gekilde
méoveud ola bilen ve reklam kompanyasmin yigcam mezmununu ehtiva
eden qisa, miisteqil reklam xeberi hesab edilir.’

Reklamin meacburi sabit elementlerinden biri olan informasiya
blokunda tehriki qeyd etmek olar. Tehrik mahiyyet etibarile xitablar ve
slogan ile esas mezmun arasinda sanki korpiidiir. Xitab sloqamn osas
menasini serh eden ve genislendiren kigik metn formalagdirir. Masaslen:

Your grand piano and Johann Sebastian Bach
Enjoy the Berliner Philharmoniker conducted by Sir Simon Rattle.
Just a short walk from the Sony Center.
Esplanade Residence at the Sony Center AM Potsdamer Platz, Berlin.
Good things come to those who are done waiting.

(FT How to spend it, February, 2007)

' Bunapckas JI.C. Géstarilan osori, s. 254
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Reklam metninin superstrukturunun yekun hissesi arayis seciyyoli
malumatdan (iinvan, slage vasiteleri, serait ve s.) ibarotdir ve hemginin,
praqmatik meqsede xidmet edir. Bu ciir melumat sanki, gebuledicinin
miisbet reaksiyasini, reklam informasiyasina cavabini ve nehayet, «istek»
ve «herekate» kegmayini programlagdirir.' Ovvalki reklam metni agagidaki
informasiya ile bitir:

For further information regarding Berlin’s most exclusive and luxurious
apartments call Sony Center am Potsdamer Platz, Center Management Peter
Gollas phone +49(0)30-2575-1500 or go to www.esplanade-residence.de

(FT How to spend it, February, 2007)

Belolikla, reklam matninin biitiin hisseleri bir-biri ile alage, yani bir
fikir atrafinda xett yaradir.

Ikinci paraqraf «Diskursu yaradan pragmatik cohotdon giiclii dil ve
grafik vasitalsr haqqinda» adlanir.

[ngilisdilli reklam metninde bagligm rolu gox shemiyyetlidir, Onun
metnin osas Korpusu ve -elagesi, elece de sonuncunun basliga nisbetde
bitkinlik derecesi an miihiim metn parametrlorindendir. Reklam baglig
ifade olunan fikrin xetti qusaliigmin ve yigcamlilidinin géstericisidir. O,
reklam matninin strukturunun miitleq komponentidir. Belo bir struktur
yigcamlilifa dogru biitiin cehdlers baxmayaraq, reklam metninin bir gader
izafiliyini biiruze veren sanki gevrilmis piramidanin strukturuna banzeyir.

Ingilisdilli reklam bashg janrdan asili olmayaraq, demek olar ki,
mehdudiyyetsiz pragmatik imkanlara malikdir. Bele ki, o, birbaga
miiraciete ve her hansi bir iislubi laya aid leksikadan, dilin ifadeli
vasitelerinden, eloce de iislubi priyomlardan mehdudiyyetsiz istifadeyo
qader gox rengarang struktur ile saciyyelenir. Meselen:

National Savings and Investments Premium Bonds
Every Month A Chance To Win A Million, And A Million Chances to Win.

Burada «4 Chance To Win A Million, And A Million Chances To Winy
xiazmi kimi iislubi priyom, win, chance, million sézlerinin basligda ve
metnin biitiin hisselerinde de tekrar (bir sira diger vasitelerle yanasi)
alagaliliyi, metnin biitovliililyiinii ve nshayat basliga nisbetde bitkinliyini
temin edir. Bu sirf semantik miistevide bas verir. Lakin, bundan slave
bagliqda iglenmis win derhal diskursda miisbet qiymetlandirmenin asasin
qoyur ve praqmatik aspekt sirf semantik aspektla garsiligh tesire girir: win

—

' Pembes. A.IT. Gostarilan asar, 8. 270




35

tax-free prizesluck. Bu zencirvari xettde bezi semantik slagsler de var,
lakin biitiin zencirleri mehz onlann pragmatik istiqgameti birlegdirir.
Nohayet, “win a million or your money back”, “you won'’t find a better
offer” ifadelerinin sirf pragmatik megsedle her hansi bir semantik birlogme
ndqtesi olmadan istifadesi, onlarin elagelilik ve birlik pragmatik xattini
yaratmasi ve metnin basliga nisbatde praqmatik bitkinliyi hoyata kegirmasi
ile baglhdr.

Dissertasiyanin «Natica» hissesinde tedqiqat prosesinde elde edilmis
genaet ve iimumilagdirmeler teqdim olunur:

1. Diskurs novii kimi reklam diskursu — miioyyen derecede gerti ve
iimumilesdirici anlayisdir. Bununla bele reklam diskursunun metni ki
xarici goriiniigde bir-birine oks, lakin daxilen qarsihiqlt sekilde bir-birini
tamamlayan informativlik ve qiymetlendirme meylleri dinamik metn
modeli kimi nezerden kegirile biler. Bu ciir metn asanliqla miigahide oluna
bilmesi, nisbaten xetti qisaliga meylliliyi, baghia miinasibetde tam
bitkinliyi ilo seciyyelenir. Reklam motninin bitkinliyi mezmun - fakt
informasiyasinin baglifin menasina miinasibeti kimi baga diigiiliir.

2. Hacm baximindan reklam metni kifayet qeder ferqlense de, diger
iislub ve janrlarla miiqayisede, bir qayda olaraq qsadir. Oz qusaligs,
miigahide oluna bilmesi ve bu g¢ergiveds bitkinliyi sayesinde reklam maetni,
iimumilikde, metnin mahiyyetinin tedqiqgi iigiin ideal bir obyektdir ve bir
sira spesifik cehetleri olmasa idi, bu menada universal sociyye dagiya
bilerdi. Qusaliq ve izafilik reklam metninde yanagidir, lakin albette ki,
qisahq siibhesiz iistiin mévgededir. Biitiin bu seciyyevi cehetler janrdan
asili olaraq deyismek qabiliyyetine malik olsa da, iimumilikde, publisitik
iislub iigiin kifayet goder universaldir.

3. Reklam diskursunda diger noqtelerle miinasiboto giren hem
implisit, hom de eksplisit elage modelleri istifade olunur. Lakin bu nov
diskurslarda, her halda, eksplisit gdstericilerin izafiliyi miigahide olunur ve
bu, étiiriiciiniin biitiin miimkiin vasitelerle potensial gebulediciye realligin
gavranmasinmin miisyyen variantini gebul etdirmeye galigmas ile gertlonir.
Belolikle, homin modeller kommunikativ miibadilenin esasinin interaktiv
yolla qurulmas: kimi global prosesin temin olunmasina yonelen lokal
strategiya mahiyyeti dagiyir.

4. Eksplisit ifade olunmug giymetlendirme baglhigda ve diger
sorhlorde qebulediciye birbaga tesir, eloce de dolayr tesir, nehayet,
informasiya materiallarinda isplisit giymetlendirmeler, iimumilikda,
reklam dilinin invariant pragmatik normasidir. Kommunikasiyanin uguru
mileyyen tip strukturun segiminden asilidir ve bu segilme pragmatik
amillerle reklam miiollifinin miieyyen kommunikativ niyyetleri ile izah
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olunur ve miieyyenlesir.

5. Pragmatik kontekst, hemginin, reklam metninde elage vasitelerinin
mieyyasn sisteminin istifadesini tenzimlayir. Belo ki, reklam informasiyasi
ugiin nisbi elage ndviinii eksplisit sokilde gosteren bir-birine yaxin,
reqressiv olaqeler xasdir. Miitemadi olage elementlori kimi bir sOziin, sz
birlegmesinin, biitév ciimlenin tekrari, diger iislubi priyomlar, artikllor,
baglayicilar ve s. gésterilo biler.

6. Aydindir ki, reklam diskursunda onun pragmatikasinin bilavasite
dagiyicilart olan dil vasitelerinin yerlogdirilmasi ¢otin ki, hansisa bir
sokilde sistemlogdirilo biler. Bununla belo iig giicli mévgeyi ayirmaq
miimkiindiir: baghq, daxil eden abzas, yekunlagdiran abzas. Osasen hemin
dil vasiteleri basliqda goxluq teskil edir, ciinki bagliq metnin an miihiim
pragmatik funksiyalarini 6z tizerine gétiiriir, lakin bu fakt, olbetto ki,
pragmatik baximdan segilmis vasitelerin metnin korpusunda islenmesinin
nadir hallarda bas vermesine dslalet etmir.

7. Diger metn névleri kimi reklam metninin pragmatik effekti
pragmatik baximdan segilmis elementlorin sadece mexaniki birlegmesi
deyil, metnin biitiinliikde 6ziinden dogur. Dlbette ki, bu ciir elementlor
metnde mdveuddur ve mehz onlar ilk névbeda, praqmatik effekte serait
yaradir. Bundan elave, onlar he¢ de &tori deyil, aksine gox verbal sokilde
islenir ve asanligla matnde agkarlana bilir. Bu vasiteler matnde miivafiq
sokilde toskilatlanaraq struktur baximdan relevantdir vo belelikle, matnin
konstruktiv elementleri kimi ¢ix1g ede bilir.
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Summary

The dissertation is related to the study of communicative aspects of the
English advertising discourse. Its goal is to investigate the essence of the
advertising discourse, its cognitive and pragmatic aspects.

The work consists of introduction, three chapters, conclusion and the list
of references.

The introduction reveals the currency and novelty of the topic, determines
aim and tasks of the dissertation, formulates principal points set forward for
defense, interprets the object of the scientific research, and speaks about its
theoretical and practical significance. Research methods, approbation of the
dissertation and its structure are also illuminated in the itroduction.

The first chapter “On the essence of text - discourse” includes various
views on text and discourse, the nature of the advertising discourse.

The second chapter “Cognitive model of the advertising discourse” covers
the issues of the cognitive approach to the study of the advertising
discourse. The cognitive model of the advertising discourse is analyzed on
the basis of the schematic approach.

The third chapter of the research “Pragmatics of the advertising discourse”
investigates pragmatic aspects of the advertising discourse. The issue of
realization of its impact on a receiver is under special consideration here.

The conclusion and the list of references are given at the end of the
dissertation.



